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NEW  YORK,  N.Y.,  JANUARY  31,  1931 


(VANT  U.S.  LOTTERY  LAW 
TO  INCLUDE  RADIO 

Drtfon  Publishers  Say  Newspapers 
Arc  Discriminated  Against — Ben  R. 
liftia,  The  Dalles  Chronicle, 
Heads  State  Group 

‘  (Special  to  Editor  &  Publisher) 

EucE.NE,  Ork.,  Jan.  24.— Discriniina- 
jion  against  the  press  in  favor  of  the 
gdiu  as  to  lottery  announcements  was 
ited  at  the  13th  annual  Oregon  Xews- 
nper  Conference,  which  closed  a  tliree- 
Cy  session  here  today.  As  usual  tlie 
Conference  was  held  under  the  auspices 
•f  the  journalism  department  of  the  L'ni- 
wsity  of  Oregon  and  was  attended  hy 
ipresentatives  of  practically  all  of  the 
gwspapers  in  the  state, 
rihe  protest  on  radio  was  formulated 
ktu  resolutions  which  w'ill  be  called  to 
the  attention  of  Oregon's  ctmgressional 
jl^atiuii  and  to  the  United  States 
josSl  authorities.  The  resolutions  urge 
as  obviously  unfair  the  present  postal 
law,  which  prohibits  newspapers  from 
printing  news  of  lotteries,  conducting 
Ewtests  that  have  an  element  of  chance 
add  announcing  the  results  of  lotteries, 
while  no  such  rc.strictions  are  placed  on 
the  radio,  an  advertising  competitor  of 
the  newspaper.  It  is  held  that  steps 
should  be  taken  for  general  newspaper 

Tjrt  to  obtain  a  change  in  this  law. 

n  R.  Litfin,  The  Dalles  Chronicle, 
was  tmanimously  elected  president  of  the 
•Mociation.  George  S.  Turnbull,  of  the 
jonmalism  school,  was  re-elected  secrc- 
;  tary.  Louis  D.  Feldhcim,  Bandnn  World 
Jind  retiring  president,  presided. 

^  W.  G.  Hooker  of  Spokane,  executive 
^■cretary  of  the  Pacific  Northwest  News- 
ligier  Association,  at  one  of  the  opening 
Mnions.  made  an  interesting  analysis  of 
some  of  the  labor  problems  which  con¬ 
front  the  press.  He  said  that  wages  for 

S' Iters  have  maintained  a  consistently 
h  level,  despite  the  large  drop  in  2.i 
_er  leading  industries.  Individual 
^^rinters  should,  if  they  hope  to  maintain 
the  present  high  wage  scale,  increase 
fceir  individual  production,  he  declared. 
The  relation  of  the  press  to  social 
,;icience  was  discussed  by  Dr.  Raymond 
:  C  Moley,  professor  of  social  science  at 
(Columbia  University.  Dr.  Moley  was 
lot  on  the  formal  nrogram,  hut  was  a 
'^Witor  at  the  university  and  when  pre- 
•Wiled  upon  to  address  the  editors,  gave 
••e  of  the  most  valiiahlc  talks  of  the 
.Inference.  By  co-operation  the  press 
^  social  scientists  can  become  the 
test  agency  in  the  solving  of  h'liman 
lems  and  the  opportunity  for  siirh 
jration  was  never  greater  than  it  is 
,  he  said. 

ewspaper  men  are  realists  and  edu- 
,  lal  leaders  are  fast  adopting  a  real- 
■fic  attitude  toward  the  tangle  of  modern 
•fairs,”  he  continued.  “These  two 
froups,  standing  shoulder  to  shoulder, 
can  put  unassailable  facts  before  the 
*blic  in  such  a  way  that  it  can  pass 
problems.” 

The  Heppner  Gazette-Times  was  pre- 
^fd  with  the  Sigma  Delta  Chi  cup 
•or  the  best  all-around  weekly  news- 
Pjprr  in  the  state.  Second  and  third 
Iwtrs  were  won  hy  the  Hood  River 
oms  and  the  Torcst  Grove  Xczes- 
Ttmes. 

^  of  the  state  into  ten  dis- 

‘  purpose  of  carrying  on 

•nl;  •  of  the  State  Editorial  as- 
‘  *^tton,  was  explained  by  .Arne  G. 
f  field  manauer. 


CLOCK  COMI’ANV  DOUBLES 
ADVERTISING  BUDGET 
HE  advertising  budget  for  the 
Hainiiiond  Clock  Company, 
manufacturers  of  ele«’tric  clocks, 
for  the  first  six  months  of  1931 
will  he  twice  as  large  as  that  for 
the  corresponding  period  last  year, 
officials  stated  this  week. 

Action  of  the  nianagenient  is 
said  to  be  in  line  with  the  steadily 
increasing  denianti  for  their  clocks, 
which  are  synchronous  and  the 
only  product  of  the  company. 
The  account  is  placed  hy  the 
(ileii  Buck  Company,  5.3  East 
^^ashingtun  street,  Chicago. 


NEW  $500,000  CAMPAIGN 
ADDED  BY  SUNKIST 

Newspapers  in  Thirty-six  Cities  Will 
Form  Backbone  of  New  Sales 

Effort — Total  Budget  $2,400,000 
for  1931 

Newspaper  advertising  in  .36  cities  of 
the  United  States  and  Canada  will  form 
the  backbone  of  a  supplementary  $5(X),- 
(XX)  advertising  campaign  for  Sunkist 
oranges  which  has  just  been  decided  on, 
according  to  \V.  B.  Geissinger,  advertis¬ 
ing  manager  of  the  California  Fruit 
Growers  Exchange,  which  ships  77  per 
cent  of  the  California  citrus  crop. 

This  campiiign,  which  will  tell  of 
plentiful  supplies  and  lower  prices,  is  in 
addition  to  the  regular  advertising  cam¬ 
paign  and  will  bring  the  total  budget 
for  Sunkist  oranges  to  $1 ,7(X),0(X).  The 
total  1631  advertising  hutiget  for  Sun¬ 
kist  oranges,  lemons  and  grapefruit  will 
be  $2,400,000. 

The  schedule  for  the  special  campaign 
calls  for  27  large  advertisements  in  each 
of  62  newspapers,  and  also  five  four- 
colftr  pages  in  the  .Imerican  Week’ly.  In 
addition,  radio  and  poster  advertising 
will  be  used.  Length  of  showing  ()f 
posters  will  lie  doubled  in  all  major 
markets. 

The  Sunkist  dealer  service  department 
is  being  increased  in  size,  and,  with  the 
help  of  newspaper  merchandising  crews, 
it  is  estimatetl  125,OiX)  merchandising 
calls  will  be  made  on  fruit  dealers  dur¬ 
ing  1931. 

I.ast  year  95,000  such  calls  were  made, 
and  440.(XX)  pieces  of  display  material 
installed. 

Sunkist  advertising,  begun  23  years 
ago,  now  represents  an  investment  of 
$13,121,(XX),  according  to  a  summary  pub¬ 
lished  in  the  Sunkist  Courier,  tifficial 
organ  of  the  California  Fruit  Growers 
Exchange.  However,  this  amount  has 
been  only  88/100  of  one  per  cent  of  the 
delivered  value  of  the  fruit  sold.  In 
return  for  this  expenditure,  the  Courier 
lists  the  following  “obvious  benefits” ; 

“1.  Consumers  gladly  pay  more  ff>r 
Sunkist  citrus  because  they  know  it  and 
have  confidence  in  it. 

“2.  Merchants  prefer  Sunkist,  be¬ 
cause  it  sells  more  rapidly  than  non- 
adxcrtiscd  fruit. 

"3.  Evcr-incrcasing  California  citrus 
crops  have  Itcen  marketed  at  steadily 
rising  prices. 

“4.  Sunkist  advertising  is  one  reason 
why  F'xchangc  growers,  vear  after  year, 
average  the  highest  returns  fftr  their 
crops." 


STOPS  BOOK  SALE 

H.  R.  Knickerbocker,  Berlin  Corres¬ 
pondent,  Is  Granted  Injunction 

An  in  junction  was  granted  in  Berlin 
this  week  to  H.  R.  Knickerbocker,  chief 
of  the  Berlin  Inireau  of  the  Xeze  York 
Hi'enmn  Rost,  against  further  circula¬ 
tion  of  **Murderers,  Counterfeiters,  Pro- 
vocaters,"  a  binik  by  V’ladimir  OrlotT, 
former  Russian  IniDerial  Councillor  of 
State.  In  the  preface  to  the  book  Wal¬ 
ter  Jat'fe,  OrlolT's  lawyer,  stated  that 
Knickerlioeker  was  a  paid  agent  of  the 
Soviet  Goveniment.  A  libel  suit  has 
been  instituted  liv  Knickerbocker  against 
latTe. 

Orlnff  was  sentenced  to  jail  alxnit  two 
years  ago  for  falsifying  doenments  pur- 
Itorting  to  implicate  United  States  .Sena¬ 
tor  Borah  in  taking  money  from  the 
•Soviet.  Knickerbocker  bought  the  docu¬ 
ments  and  turned  them  over  to  the 
police,  and  was  afterwards  the  chief  wit¬ 
ness  at  the  trial. 

WYNNE  SUCCEEDS  McCANN 

New  York  Health  Commissioner  To 
Do  Daily  Feature  for  Mirror 

Shirley  \\ .  Wynne,  New  York  City 
Health  Commissioner,  was  appoinfe  1 
this  week  hy  the  Xeiv  York  Daily  Mirror 
to  take  over  the  daily  health  cohiiiin 
formerly  conducted  hy  the  late  Alfred 
W.  Mci'ann.  Mr.  McCann's  broadcasts 
over  station  WOR  will  be  resumed  hy 
his  son.  .Mfred  W.  McCann,  Ir. 

Like  Mr.  ^^cCann.  Dr.  Wynne  has 
gained  considerable  notice  through  cau’- 
paigns  for  new  ideas.  He  recently 
clashed  with  the  local  medical  asso'Sa- 
tion  over  his  right  to  lend  his  nau'e 
without  pay  to  testimonial  atlvertiscments 
and  because  of  his  campaign  for  uniform 
fees  for  doctors. 

F.  E.  MURPHY  IN  NEW  YORK 

E.  E.  ^ftlrphy.  publisher  of  the  Min¬ 
neapolis  Trihune,  William  I.  McNallv, 
chief  editorial  writer,  and  Charles  F. 
Collison.  farm  editor,  were  in  New  York 
this  week  addressing  groups  of  advertis¬ 
ing  agents  and  the  .\ssociation  of  .Adver- 
’ising  ^fcn.  lliev  tohl  of  the  Tribune's 
plan  of  farm  relief  ancl  asserted  to  hnsi- 
ness  men  and  hankers  that  Minnesota's 
farmers  are  not  asking  charity  from  any¬ 
body  and  have  no  occasion  to  go  to  the 
Government  asking  for  a  dole. 

A.  F.  A.  TO  MEET  IN  NEW  YORK 

The  twenty-sc\enth  annual  coinention 
of  the  .Advertising  Federation  of 
.America  will  take  place  in  New  York 
City.  I  line  14  to  18.  it  was  announced 
this  week  hv  Gilbert  T.  Hodges,  presi¬ 
dent.  It  will  he  the  first  time  that  the 
Federation  has  ever  met  in  New  York. 

SMITH  RETURNS  TO  LONDON 

P.  (j.  .A.  Smith,  advertising  manager 
of  the  .Anglo-.American  f)il  Company  of 
London,  who  has  been  siK-nding  several 
weeks  in  the  United  States  studying 
•American  advertising  methtxls,  returned 
to  London  last  week  aboard  the  S.  S. 
.Af|uitania. 

FRED  FERGUSON  ILL 

Fred  S.  Fergusr»n.  general  manager  of 
NE.A  Service,  Inc,  is  ill  at  hK  home 
with  influenza.  He  had  nlaimed  to  sail 
on  the  Europa.  Friday,  for  Europe  hiit 
was  forct  d  to  cancel  the  trip. 


lOc  Per  Copy 


CHARGE  ATTEMPT  TO 
CONFUSE  OPINION 

Washington  Correspondents  Debate 

Hoover’s  Real  Attitude  on  Dry- 
Wet  Issue  in  Wickersham 
Report 

By  tiWiKOK  H.  M.w.nixi; 

H  asliiuiiton  Correspondent,  Kditdr  &  I’uhlisher 

W.xsm.vcTox,  1).  C .,  Jan.  28. — Wash¬ 
ington  correspondents,  last  week,  were 
con  I  routed  with  what  has  Ik  cii  publicly 
labeled  an  attempt  on  the  part  of  “those 
close  to  the  Presiilent,”  to  confuse,  hy 
an  undercurrent  of  "inspired''  infttrma- 
tion,  the  theretofore  accepted  White 
House  version  of  the  controversial 
Wicker>Iiam  report. 

In  other  words,  it  is  particularly  the 
claim  of  Ray  Tucker,  correspondent  for 
the  .Scripps- Howard  newspaiHTs,  that 
after  President  Hoover's  bone  dry  mes¬ 
sage  was  sent  to  Congress  with  the 
Wickersham  re])ort  and  that  fact  had 
been  given  wide  publicity,  those  “close” 
to  him  sought  to  jtlant  a  story  to  the 
effect  that  the  President’s  message  was 
misinterpreted  anti  that  after  all  Mr. 
Hoover  might  he  classed  with  the 
“moist.” 

In  a  story  written  by  Tucker,  pub¬ 
lished  in  the  H'ashiniiton  Daily  Xezvs, 
on  January  24.  and  inserted  in  the  Cott- 
j/ressional  Record,  during  a  debate  on 
the  report,  by  Senator  Wheeler,  of 
Montana,  the  correspondent  said  in  part: 

“In  two  instances  that  have  caused 
considerable  comment  here  the  President 
himself  and  Walter  F.  Newton,  his 
political  secretary,  have  called  in  cor¬ 
respondents  to  explain  that  Hoover’s 
letter  transmitting  the  Wickersham  re¬ 
port  to  Congress  \jms  not  intended  to 
represent  the  Chief  Executive  as  a  Ixme 
dry  or  to  ban  all  proposals  to  revise  the 
dry  laws.  He  simply  meant,  they  ex¬ 
plained,  to  oppose  the  particular  form 
of  revision  suggested  by  the  commis¬ 
sion.” 

Then  under  a  siih-head  reading  “Real 
Source  Hidden,”  Tucker’s  story  con¬ 
tinues  : 

“In  neither  instance,  however,  were 
the  correspondents  called  into  conference 
permitted  to  attribute  their  siihsetinent 
expressions  to  Hoover  or  Newton.  The 
clarifying  ideas  had  to  be  published  with¬ 
out  making  known  or  placing  rcsixmsi- 
bilitv  on  their  real  source,  and  in  the 
resulting  articles  they  are  accredited  t  i 
‘close  friends  of  the  President’  ftr  ‘those 
in  a  position  to  know,’ 

“Tlvse  conferences  came  after 
Hoover’s  letter  had  been  generally  ac¬ 
cepted  as  meaning  that  he  and  the 
Repulilican  Party  would  be  drv  in  19.32. 
Moreover,  they  came  after  numerous 
Republican  politicians  and  newspapers 
had  condemned  this  stand  and  predicted 
it  would  jeopardize  party  success  two 
years  hence.” 

•According  to  Tucker’s  story  both  Nezv 
York  Herald  Trihune  and  Xeze  York 
Times  carried  stories  on  Hfiover’s  open- 
mindedness,  attributing  their  information 
to  anonymous  persons  “in  position  to 
know”  and  “those  close  to  the  Adminis¬ 
tration.” 

This  same  view.  Tucker  wrote,  'vas 
snbsetmently  advanced  by  Senator  Eess, 
Republican  National  chairman;  Patrick 
J.  Hurley,  Secretarv  of  War.  and 
Senator  Smoot,  o*  Utah,  although  none 
prttfessed  to  be  eiving  anvthing  more 
(Continued  on  pa<ic  VII) 
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WHY  DID  THE  BROOKLYN 
EAGLE  JUMP  TO  THIRD 


PLACE  IN  NEW  YORK? 


In  1929  the  EAGLE  carried  the  fourth  largest  volume 
of  advertising  in  Greater  New  York. 

In  1930  it  carried  the  THIRD  largest  volume. 

Every  one  knows  that  in  1930  business  men  had  to  be 
mighty  careful  with  their  expenditures. 

Men  who  purchased  advertising  space  sharpened  their 
wits  a  bit — did  a  little  more  investigating — studied  the 
readerships  of  the  various  newspapers  a  little  more 
intensively. 

And  as  a  result  of  this  more  careful  selection  of  media 
the  Eagle  was  raised  in  its  relative  position  among  the 
newspapers  of  Greater  New  York. 


The  following  figures  are  from 
showing  the  total  linage  of 

1.  New  York  Times .  26,353,281 

2.  New  York  Herald  Tribune. .  17,309,805 

3.  BROOKLYN  EAGLE ....  15,840,855 

4.  New  York  Sun .  15,788,658 

5.  New  York  Journal .  13,281,202 

6.  The  Daily  News .  13,208,746 

7.  New  York  American .  10,662,910 


the  Advertising  Record  Company 
each  paper  for  the  year  1930 


8. 

9- 

10. 

11. 

12. 

13. 

14. 
15- 


New  York  World .  10,502,190 

Evening  World .  9,307,836 

New  York  Telegram .  5,825,466 

Brooklyn  Times .  5,249,702 

New  York  Evening  Post.  . .  4,645,582 

Brooklyn  Standard  Union. .  3,588,193 

New  York  Graphic .  3,375,295 

New  York  Mirror .  2,696,034 


The  GANNETT  NEWSPAPERS 


Albany  Evening  News  ::  Alban>  Knickerbocker  Press  Olean  Herald  ::  Brooklyn  Daily  Eagle 

Elmira  Star-Gazette-Advertiser  Elmira  Sunday  Telegram  ::  Newburgh-Beacon  News 

Ithaca  Journal-News  ::  Malone  Telegram  ::  Ogdensburg  Republican-Journal 
Rochester  Democrat  &  Chronicle  ::  Plainfield,  N.  J.,  Courier-News 
Rochester  Times-Union  ::  Utica  Observer-Dispatch 
Hartford,  Conn.,  Times 


Represented  by  J.  P.  McKINNEY  &  SON — New  York — Chicago— San  Francisco 
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dailies  led  magazines  in  1930  AUTO  COPY 


Car  Manufacturers  Spent 
New  Bulletin  of  A.N.P. 

Automobile  makers,  despite  their 
close  pruning  of  newspaper  advertis- 
t  ine  schedules,  spent  nearly  three  times  as 
'  much  in  newspapers  in  1930  as  in  maga¬ 
zines  The  manufacturer  who  held  his 
sales  closest  to  1929  figures  was  the  only- 
one  who  increased  his  newspaper  linage 
—Ford.  Passenger  car  registrations  in 
1930  were  only  eight-tenths  of  one  per 
cent  ahead  of  1929,  which  means  that 
production  barely  exceeded  replacement 
demand.  Postponement  of  new  car  buy- 
1  ing  last  year  “only  piles  up  the  number 
'  oi  interested  potential  buyers  who  will 
buy  when  the  ‘old  bus  is  shot’  or  when 
business  improves.” 

These  are  a  few  of  the  points  brought 
I  out  in  a  copyrighted  bulletin  issued  this 
'  week  by  the  Bureau  of  Advertising  of 
the  .American  Newspaper  Publishers  As¬ 
sociation  to  inaugurate  a  new  type  of 
monthly  bulletin  service  for  its  members. 
This  first  number  makes  careful  analysis 
I  of  the  automobile  advertising  situation 
I  and  presents  quotations  from  high  execu- 
‘  tives  in  the  industry  as  to  the  value  they 
put  on  newspaper  copy, 

.\motig  other  material,  the  bulletin 
presents  figures  showing  the  sales  of  the 
leading  manufacturers  in  the  first  nine 
months  of  1930  as  compared  with  the 
same  period  of  1929.  Adjoining  are 
shown  newspaper  linage  figures  for  the 
same  periods,  and  expenditures  in  maga¬ 
zine  advertising.  (See  table  on  jiage  IV). 

As  was  to  be  expected,  the  newspaper 
linage  records  show  greater  losses  for 
1930  than  the  magazine  expenditures. 
One  reason  cited  is  that  “magazine 
schedules,  planned  far  in  advance,  could 
not  be  canceled  as  could  newspaper 
schedules.”  Another  is  the  fact  that  in 
the  last  decade  newspapers  had  occupied 
an  increasingly  larger  place  in  automobile 
sales  work,  until  the  sums  invested  in 
newspaper  advertising  were  greater  than 
those  spent  in  all  other  media  combined. 
Newspaper  appropriations  thus  offered  a 
shining  mark  for  slashes  in  1930. 

The  new  type  of  bulletin  represents  an 

Important  move  in  the  campaign  of  the 
Bureau  of  Advertising  to  obtain  a  unified 
presentation  of  the  case  for  newspaper 
advertising  as  a  whole.  William  A. 

\  Thomson,  director  of  the  Bureau,  has 
repeatedly  pointed  out  that  other  media 
are  able  to  present  the  claims  of  a  whole 
field,  while  newspapers,  widely  scattered 
and  highly  individualized,  have  usually 
^ht  to  go  no  further  than  to  sell  space 
in  one  paper  at  a  time. 

Commenting  on  the  widespread  inter- 
«t  shown  among  newspaper  men  in  the 
Bureau’s  promotion  program,  Mr.  Thom¬ 
son  announced  that  the  membership  list 
had  increased  10  per  cent  since  Jan.  1, 
now  standing  at  406.  He  said  he  felt 
there  were  opportunities  for  “valuable 
service’  to  newspapers  in  equipping  the 
oiembers  of  their  advertising  staffs  with 
uniform  arguments  on  the  value  of  the 
newspaper  medium. 

.I*’”"®*'"  estimates  that  from  3,(XX) 
to  3,000  Mlesmen  are  in  daily  contact 
*>th  national  advertisers  and  their 
this  number  including  both  the 
representatives  and  the 
’’’^bers  of  the  newspapers’  own  national 
Mvertismg  departments.  While  these 
"'et'  are  primarily  concerned  with  selling 
space  m  their  own  newspapers,  they  have 
tcQuent  opportunity  to  sell  the  “news- 
j«.per  idea,”  it  is  stated,  and  efforts  of 
's  kind  may  be  enhanced  if  they  have 
a  uniform  argument  to  nresent. 

Another  phase  of  the  Bureau’s  promo- 
.•on  program,  Mr,  Thomson  pointed  out, 
"owspaper  atlas”  which  will  go  to 
^css  about  Feb.  1.  This  will  be  a  book 
tin*  ,  pages  showing  the  loca- 

?  of  all  daily  newspapers  and  empha- 
'oo  slogan  that  "wherever  you 
a  newspaper  you  find  a  market.” 
tv't’Jlf  important  in  view  of 

among  advertisers  to  “high- 
^  their  campaigns  and  to  overlook 
tact  that  every  newspaper  is  located 
T  ^for  of  population  and  commerce, 
the  last  six  months,  Mr.  Thomson 


$31,400,000  in  Newspapers,  Nearly  Three  Times  as  Much  as  in  Periodicals, 
A.  Estimates — Ford  Increased  Linage  and  Held  Sales  Up  to  1929  Figures 


said,  the  Bureau  had  increased  its  staff 
in  all  departments  and  “geared  its  pro¬ 
gram  to  present-day  needs.” 

The  new  material  is  printed  in  loose- 
leaf  form,  with  punched  sheets  so  that  a 


same  point  is  emphasized  in  four  news¬ 
paper  promotion  advertisements  prepared 
by  Batten,  Barton,  Durstine  &  Osborn. 
Inc.,  and  offered  by  the  Bureau  for  the 
use  of  newspapers  that  desire  them. 


20  million  automobiles 
in  the  United  States....' 

i 

Can  their  owners  read? 

Resumably  they  can. 

I 

j 

Presumably  they  have  money  to  spend  since  theyn 
have  money  to  buy  cars. 

Is  there  one  grroup  of  publications  they  all  read? 
There  is:  the  newspapers. 

Your  advertisement  in  newspapers  will  reach  every 
motorist  and  millions  of  other  people  besides. 

Newspapers  g^ive  complete  coverage  since  everyone 
reads  them. 


lliis  mh'crtiscmcnt  pret'ared  for  the  Bureau  of  Adi'ertis'uui.  Aiiierieaii  .Vcic.v- 
f>a/>er  Publishers'  Assoeiation,  by  Patten,  Barton,  Durstine  <‘r  Osborn,  Inc. 


Promotion  ropy  offered  to  publishers  by  Bureau  of  Advertising.  .A.N.P.A. 


new.spaper  salesman  may  bind  any  or  all 
of  it  into  his  sales  portfolio.  The  bulle¬ 
tins  are  prepared  under  the  direction  of 
Walter  P.  Burn,  eastern  manager  of  the 
Bureau. 

Under  the  new  plan  the  Bureau  will 
discontinue  its  series  of  weekly  bulletins, 
and  send  out  mimeographed  announce¬ 
ments  whenever  occasion  demands,  thus 
.speeding  any  important  news  to  its 
members. 

F.ach  of  the  monthly  hulletins  is  to 
take  up  the  advantages  of  nevv-spapers 
for  some  one  kind  of  advertising,  the 
first  chosen  being  the  automobile  field. 
The  electrical  field  and  the  financial  ad¬ 
vertising  field  will  be  taken  up  soon. 

Elach  month  a  section  will  he  devoted 
to  reports  of  advertisers  who  have  made 
Successes  of  their  newspaper  advertising. 
Other  sections  deal  with  the  basic  advan¬ 
tages  of  newspapers  as  an  advertising 
medium  and  present  a  series  of  promo¬ 
tion  advertisments  prepared  hv  outstand¬ 
ing  advertising  agencies.  The  current 
number  gives  a  detailed  argument  based 
on  the  statement  that  practically  every¬ 
body  reads  a  newspaper  every  day.  The 


Analyzing  the  automobile  situation,  the 
current  bulletin  gives  the  1930  produc¬ 
tion  of  passenger  cars  as  2,943,2(X),  the 
smallest  number  since  1622,  according  to 
figures  of  the  National  .Automobile 
Chamber  of  Commerce.  This  is  a  38.6 
per  cent  decrease  from  1929  production 
of  4.794,8W.  Newspaper  measurements 
by  Aledia  Records,  Inc.,  for  the  first  nine 
months  of  1930  indicate  a  loss  of  a 
slightly  smaller  per  cent,  in  automobile 
a«lvertising — 37.2  per  cent. 

“If  this  percentage  is  typical  of  all 
newspapers,  and  we  assume  that  $.i0,(XX),- 
(KX)  was  the  approximate  amount  spent 
in  newspapers  in  1929,”  says  the  bulletin, 
“then  the  amount  spent  hy  auto  manu¬ 
facturers  in  newspapers  in  1930  was 
about  $31,400,000.  This  is  nearly  three 
times  as  much  as  was  spent  in  maga¬ 
zines. 

“The  same  companies  spent  (in  fifty 
magazines  measured  by  the  Crowell 
Publishing  Company)  $12,018,331  in  the 
first  nine  months  of  1929.  and  $10,559,- 
650  the  first  nine  months  of  1930.  This 
is  a  drop  of  12.1  per  cent. 

“During  the  past  year,  there  has  fjeen 


an  increased  desire  on  the  part  of  the 
manufacturer  to  help  solve  the  dealer’s 
problems.  One  healthy  sign  has  been  the 
tendency  on  the  part  of  the  industry  to 
maintain  its  production  somewhere  near 
the  point  of  actual  sales.  For  the  first 
ten  months  of  1930  registrations  were  94 
per  cent  of  production,  while  for  a  like 
period  in  19^9  they  were  82  per  cent. 

“Another  healthy  sign  is  a  willingness 
on  the  part  of  a  number  of  the  auto¬ 
mobile  manufacturers  to  aid  the  dealer  in 
his  used  car  problem  which  has  threat- 
enc<l  to  grow  more  and  more  serious, 

“During  the  earlier  months  of  the  past 
year,  a  number  of  manufacturers  en¬ 
gaged  in  used  car  newspaper  campaigns. 
This  produced  a  total  of  2,748,570  lines 
of  advertising  in  370  newspapers,  linage 
that  in  a  number  of  instances  supplanted 
the  usual  institutional  linage  done  by  the 
advertiser  during  1928-1929.  This  used 
car  linage  succeeded  in  helping  the  dealer 
move  some  of  his  frozen  assets.  Com¬ 
petent  observers  tell  us  that  used  car 
stocks  are  lower  tixlay  than  for  years. 

“To  the  newspaper  publisher  there  is 
much  significance  in  these  developments. 
Oianges  in  dealer  franchises,  mergers, 
pre.sent  new  opiiortunities  for  newspaper 
promotion.  These  new  organizations 
must  be  sold  on  the  efficiency  of  news¬ 
paper  advertising. 

“But  there  is  another  side  to  the  pic¬ 
ture  ;  there  is  always  a  temptation  during 
times  of  lessened  business  activity  to  try 
to  get  the  dealer  to  do  his  own  newspatier 
advertising,  while  the  manufacturer  him¬ 
self  goes  along  with  a  limited  amount 
of  ‘national  good-will  advertising.’  This 
usually  results  in  disconnected  or  ‘spotty’ 
newspaper  advertising  which  has  not  tlie 
same  cumulative  effect  as  a  campaign 
planned  and  carried  out  on  a  wider  basis. 

“The  membership  will  recall  the  ag¬ 
gressive  effort  made  last  spring  to  con¬ 
vince  automobile  manufacturers  that  they 
could  cover  the  country  thoroughly  with 
magazine  campaigns,  together  with  a 
limited  amount  of  ‘high  spot’  advertising 
in  newspapers.  The  Bureau  membership 
at  that  time  co-operated  in  contacting 
dealers  ami  reminding  them  of  the  power 
of  the  newsiiaper  medium ;  they  in  turn 
brought  influence  to  bear  upon  the  manu¬ 
facturers  and  (lid  much  to  persuade  them 
to  continue  newspaper  schedules. 

“It  must  be  rememlK-red  in  many  of 
the  large  automobile  campaigns,  the 
dealer  is  an  active  and  definite  partici¬ 
pant.  He  is  often  assessed  a  certain  defi¬ 
nite  amount  per  car  for  advertising.  It 
has  always  been  understcjod  that  this  is 
to  be  spent  in  the  dealer’s  own  territory 
for  newspaper  space,  the  factory  con¬ 
tributing  a  sufficient  amount  to  cover 
pre|)aration  and  placement,  sometimes 
more.  It  is  essential  that  the  dealer  must 
not  lose  sight  of  the  advantage  to  him  of 
having  his  own  territory  and  prospects 
adequately  covered. 

“On  the  other  hand,  it  is  essential  to 
the  newspaper  that  the  automobile  dealer 
he  kept  .sold  on  newspaper  advertising. 
When  copy  comes  to  the  national  adver¬ 
tising  department  from  a  distant  agency, 
this  is  apt  to  be  neglected. 

“Oo  to  the  automobile  dealer  with  facts 
and  figures.  .Show  him  the  coverage  of 
your  paper  in  his  market— coverage  that 
means  buying  messages  to  his  prosjK-cts. 
Show  him  the  value  of  advertising  in  a 
medium  that  is  vitally  alive —  that  is  read 
more  eagerlv  than  any  other  reading 
matter.  This  reader  interest  goes  for 
advertising  as  well  as  news. 

“He  wants  sales — call  to  his  attention 
the  fact  that  department  stores  devote  the 
bulk  of  their  advertising  money  to  the 
daily  newspapers  because  of  their  sales 
IKiwer — ^that  I'ord  last  year  had  the  big¬ 
gest  newspaper  campaign  in  the  history 
of  the  company,  and  showed  the  least 
drop  in  sales  of  any  of  the  automotive 
manufacturers.” 

Citing  statements  from  numerous 
automobile  executives,  the  bulletin  says : 

“Nothing  .so  clearly  demonstrates  the 
(Continued  on  page  IV.) 
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CHICAGO  SESSION  OF 
100,000  CITY  GROUP 


1930  Al  TOMOBILE  SALES  AND  LINAGE 


Total  Retail  Sales 
9  Months 


ManiifaetiiRT  Make 


1929 


I9.K» 


Xiain  o 
loss 
1930 
«»ver 
1929 
Per 
C'ent 


Newspapt^r  Linage  —  L.  . 

1  _ ‘JAT  Q-To  !t.«ain  c 

loss 


19  Mo— 367-372  News 
,  j  papers 


1929 


1930 


1930 

over 

1929 

I’er 

Cent 


Magazine  Expendi¬ 
ture 

9  Mo. — .30  Magazines 


1929 


1930 


Gain  « 
lOM 

1930 

over 

1929 

Per 

(^t 


Fonl . 

Ford . 

IJnuoln . 

Ford  .Service . 

1 

1 1,090,. 3.30 
1,08.),. 328 
5,002 

1.066,272 

1 

,  9.37,767 
934,208 
3.5.39 

774,763 

1 

—14.01 
!— 13.94 
—28  84 

— 27.T4 

4,60.3,142 

3,975,806 

629,336 

7,0.39,638 
6,611,009 
j  398,629 

. 

-+-.32  9 

i 

$1,02.3. 990  $1,402, 140 
1  917,100  1,22.3,. 300 
j  108,890  1.38,. 3.30 
i . 1  40,310 

1  +36.7 

In.slitutional . 

27, 440, 6 46 
2,344,652 

|18,614,745 

70,678 

2,620,068 

5,1.33,004 

3,222,60.3 

3, 92.3, 28.3 1  .3,. 386, 790 
260, 300,  224,820 

I  .3.3,3.30  6.3,870 

1  808,475  891,2.30 

:  823,8.30,  .369,170 

1  -lis 

Used  Car . 

. 

('hev  rolel . 

Biiick . 

6.30,643 
138,. 308 

5.3.3,32.3 

96,912 

—18.03 

—30.03 

4.215,920 

.3,22.3,1.39 

! . 

1 . 

. 

Buick-Marqiielle* . 

202,778 

299,000  4.3.. 300 

Oakland . 

Pontiac . 

26,912 

140,603 

19,608 

60,523 

—27.14 

—.36.95 

3,066,0.32 

3,91.3,8.36 

99.3,135 
1,127, 974 

i . 1  286,. 3.30 

Oakland- Pontiac* . 

76.3;  419 
2, 82 1,4 43 
i  960,319 
1  176,95.3 

1  64,699 

.3.3,010 

1  2,230,311 

1,378,447 

1,120,043 

256,603 

888,20.3 

64,682 

196,670 

1,0.30,2.38 

1  179,000  .36,900 

1  .370.870  2.32,. 300 

292.170  143,000 

. 1  16,000 

.31.. 360  81.800 

12,300  191,100 

408,780  164.630 

( Ildsmohile . 

79,119 

3,298 

4.3,645 

2,246 

—44.8.3 

—31.9 

Oldsniobile-Viking* . 

!.«  Salle . 

1.3,874 

9,604 

8,904 

—.39 . 5 

Cadillac . 

Cadillac-La  .Salle* . 

11,313 

—21.29 

*>86  633 

. 

31^ 

“-6.6 

Institutional . 

Dixlge . 

Plymoiitli . 

Chrysler . 

Chrvsler-Pl  vinoiith* . 

91,187 

76,870 

6.3,477 

.3.3,101 
.34,972 
.32,. 371 

—11 49 

—28  48 
—19  71 

63,217 
5,783,1.37 
’  3,677,168 

1  6,0.3.3,081 
i  13,1.36 

2,775,8.35 
9.39,. 396 
3,  473,22.3 

1 ,  .30.3 ,  .50.3  1 , 10.3 . 9 1,3 

38.3,. 300  . 

.’527,9.30  3.37,300 
20.3,410  297,37.3 

411,645  156,57(1 

De.S<[)to . 

Hudson . 

User!  Cars . 

.30,09.3 

224,318 

31,284 
83,. 36  4 

.37. 3.3 
—62.75 

. 

3, 627,. 381 
.3,828,1.38 

. 

2,116,418 

5,007,801 

28,135 

— ii.i 

!  176,800!  291.700 

1,018,275  736.130 

_ ^27  7 

170,021 

.36,. 3.3  4 
27,230 

.37,498 

12.2.34 

16.96.3 

— 66  86 

4,. 361.. 398 
1,06.3,9.3.3 
400.. 387 
.3,887,7.35 
2,068.6.33 
3,349,669 

2, 11.3;  76.3 
1,371,. 362 
1.492,314 
2,763,682 
40.3,371 
51 7,. 367 

690,880  467,7.30 

.307,19.3  2  48,. 300 
20,200,  19,900 

72  4.. 366'  .3.33,794 
280,920  .33.3,791 
11.3  161) 

Hudson . 

Hudson  Essex* . 

Wilivs-Overland . 

Willys-K  night . 

XN’hip|>et . 

.3  4;  297 

181,7.39 
33,019 
1 48,720 

19  8.3 

-68.36 

—.33.1 

-26  3 

Willvs . 

28,279 

1,767,302 

. 

XX'illys  K night- Whippet *. . 

.3.34,22.3 

7.3,442 

. 

.St.udehaker . 

Used  Cars . 

71,12.3 

17 /m 

-;J2  65| 

1 

.3, 801.. 371 

1,220,097 

39,770 

—27.3 

.329.272  477,. 326 

I2.1.32i  19,618 

487,140  331.878 

—  9  » 

5.612,600 

.3, 086;. 307 
1 ,09.3,820 

Erskine . 

' 

1.38;  971 

91 ,01 1 

41.616 
26,171 
23,. 382 

—.34  28 

3, 96.3;  1.31 
3, 6 18,. 361 
2,7.30,(K).3 

2,. 39 1.998 
2.069.841 
1,512.9.36 
.36,001 

1 , 176,9.3.3 
9 13.. 301 
21.. 39.3 

—34  6, 

—  43.3 

—  45  0 

.332,260  1.37,600 

2.39, 77.3  i  2.32,000 
.370,926  .30.3,800 

-.32  6 
-10  : 

Graham . 

.32,239 

37,012 

— 19  .3.3 
-.36  29: 

37,012 

2.3.. 382 
21,908 

i 

2,7.30.00.3 

2,874,012 

. 

.370,926  .30.3,800 

112.27.3,  180,800 

.3.3  i  190 

—37.71 

f»7  ^ 

-.39  1 

Used  Car . 

2,871,012 

S)  nsio  Hio 

918  906 

. 

442.27.3  180,800 

11.3,400  .34,100 

200.202  296.420 

200.202  170,8.30 

'7A 

40,970 

19,119 
1 1 , 492 

—.33  26' 

8.3.3  269 

— .37  9 

-62.8 
-eW  1 

16,026 

28  29 

1 ;  0.3  4;. 3.3.3 

817;2.3l 
.3.34,6.38' 
292,. 39.3 1 

—18.1 

1.3,806 

9'713 

1,719 

—.38  3.3 

849,137 

18.3,196 

Cord . 

220 

-F69.3.  ' 

19,088 

10,. ’109 

-4.3  99 

2. 1.36,617 
691 ,299 

1,102;  461' 
939,311 

—.35.1 

129,800  2  49;  9.30 
7.3.8.30  2  46,1.30 
.33,9.30  3,800 

h-92  6 

1 

1  ,.38.3;  3.39 

10;  6 1.3 
122,510 

179  979 

Hoii 

1  ( 

Institutional . 

1  BDD 

1 

; 

1 

2.37,  (KIO  310,000 
287,. 300  217,800 
236,600  21l,150j 

121.000  4  4,780 

2.38,100  1.3.3,92.3 

8,829 

6,709 

6,278 

.3.691 

—28  89 

1,81.3  m 

9.3.3,919, 
1 ,192,31.31 

—48.5' 
— 16  8 

—1.3  1.3| 

2.212,  408 

—'9  a 

6,91.3 

3. 48li 

49  6.3 

78 1 ; 886 

391;. 3.30 
117, 182 

—.30  1 
—70.9, 

-63  9 
-10  4 

20^999 

1L286 

—  46  26 

1,.3.37;  102 

. 1 

i 

3,270,486j 

2.2.3.3,61.31 

1 

—28  8  j 

96,3.36,9.38 

1 

60,  472,410 

—37.2 

12, 018, .3.31  10, .3.39, 6.30 

-12  1 

*  Coiuhination  advertising  not  s«*parable  —  .sales  figures  shown  for  individual  ears  wherever  available. 
ftetail  Sales  from  Ihtrrance,  Sullivan  &  (h.,  Iiic.;  Newspafter  Uuatje  fnmi  Media  Records,  Inc.;  Magazine  adrerlisinti  fnsn 
Croufell  Rtihlishing  Co. 


Table  in  Bureau  of  Advertising,  A.N.F.A.,  bulletin  analyzing  automobile  makers'  1930  expenditures. 


Vanderzee,  Mahan  Speak  on  Auto¬ 
mobile  and  Sales  Manage¬ 
ment  at  Semi-Annual 
Meet 


(By  telegraph  to  Editos  &  Publishes) 
Chicago,  January  29 — A.  H.  Vander¬ 
zee,  General  Sales  Manager  of  Dodge 
Brothers  Corporation  and  Dwight  H. 
Mahan,  General  Sales  Manager,  Kelloggs 
Foods  Corporation,  of  Rattle  Creek, 
Mich.,  were  the  principal  speakers  at 
the  Semi-annual  Conference  of  Advertis¬ 
ing  Flxecutives  of  the  100,000  group  of 
American  Cities,  held  in  the  Tower  ball¬ 
room  of  the  Stevens  Hotel  here  today 
and  yesterday. 

Mr.  Vanderzee  discussed  the  auto¬ 
mobile  as  a  factor  in  sales  and  merchan¬ 
dising  for  1931  at  the  afternoon  session 
today.  Mr.  Mahan  outlined  the  attitude 
of  the  general  sales  manager  in  the  use 
of  newspapers  in  selling  nationally  dis¬ 
tributed  products.  He  spoke  at  the 
Wednesday  afternoon  session. 

The  conference  opened  Wednesday 
with  the  report  of  the  work  of  the  or¬ 
ganization  in  1930  and  an  outline  of  plans 
for  1931.  Members  of  the  field  organ¬ 
ization  then  related  personal  experiences 
and  commented  upon  conditions  in  adver¬ 
tising.  More  than  7.3  attended  a  luncheon 
at  noon. 

The  address  of  Mr.  Mahan  was  fol¬ 
lowed  by  a  general  discussion  led  by 
Irwin  Maier,  Advertising  Director, 
Milwaukee  Journal.  discussion  this 
morning  was  conducted  by  Frank  I. 
Carrutbers,  Advertising  Director,  Den¬ 
ver  Po.st.  and  after  a  luncheon,  Mr. 
X'anderzee’s  talk  and  a  di.scussion  session 
led  by  H.  H.  Hoffman,  Advertising 
Director,  ICorcester  Teleyram-Cazette, 
the  conference  adjourned. 

PAPER  MERGER  UNCONFIRMED 

Montreal  Stock  Market  Circles  Hear 
Talk  of  Big  Combine 

(By  telegraph  to  Eiiitor  &  Publisher) 
Montrkai..  Qi’K.,  Jan.  29. — The  much 
miKited  newsprint  merger  has  Ik-uu  well 
to  the  fore  this  week  in  stock  market 
circles,  but  investigation  in  the  fpiarters 
most  concerned  brought  no  conclusive 
evidence  that  the  situation  has  changed. 
Feeling  in  the  street  is  that  a  deal  which 
would  bring  all  the  headliners  together 
is  out  of  tbe  (|uestion  for  the  present. 

.\  siiecial  despatch  to  the  Toronto  Star 
from  Montreal  tmlay  said:  "So  far  have 
negotiations  proceeded  toward  a  great 
$(i()0.000,0(X)  newsprint  merger  of  Abi- 
tibi,  St.  Lawrence,  Backus-Brooks  In¬ 
terests,  Canada  Power  &•  PajKT  Corp.. 
and  tbe  Canadian  International  Paper 
C<i.,  that  only  an  acceptable  unit  of 
valuation  and  finaticial  structure  for  one 
of  the  companies  is  now  necessary  to 
ensure  final  arrangements.” 

Montreal  newsprint  interests  dis¬ 
claimed  knowledge  of  anything  new  in 
the  way  of  developments  in  connection 
with  the  projected  merger.  Premier 
Taschereau  stated  that  he  knew  nothing 
to  justify  the  statements. 


RADIO  REVENUE  GREATER 


National  Broadcasting  Co.  Reports 
$22,000,000  Gross  for  1930 

Gross  revenue  of  the  National  Broad¬ 
casting  Co.  in  1930  was  more  than  $22.- 
000,000,  as  compared  with  $14.310..382  in 
1929,  according  to  the  annual  rejiort  of 
M.  H.  Aylesworth,  president  of  the  com¬ 
pany.  The  report  said  that  263  clients 
had  used  the  two  NBC  networks,  an  in¬ 
crease  of  64  over  those  in  1929.  More 
than  2,000,000  letters  were  receivtxl  froin 
listeners,  as  compared  with  1.000.000  in 
1929,  and  only  3M,000  in  1926. 

Announcement  also  was  made  this 
week  by  George  Engles.  NBC  vice-presi¬ 
dent.  that  the  company’s  Artists  Service 
bureau  would  take  charge  of  booking  all 
artists  and  organizations  making  records 
for  the  RCA  Victor  Co.  The  bureau 
also  has  acquired  an  extensive  interest 
in  Civic  Concert  Service.  Tnc..  which 
operates  concert  courses  in  182  cities. 


DAILIES  LED  MAGAZINES 
IN  1930  AUTO  COPY 

(Continued  from  page  III) 


power  of  the  newspaper  to  create  demand 
as  the  development  of  the  automobile 
business  over  the  last  thirty  years.  It 
is  true  that  mass  production  of  automo¬ 
biles,  their  wide  usefulness  and  ability 
to  provide  pleasure  and  quick  transporta¬ 
tion  ;  sound  merchandising  and  financing 
from  income ;  cheap  gasoline  and  im¬ 
proving  roads;  all  these  played  a  major 
part.  Yet  the  daily  newspaper  was  the 
voice  of  the  industry's  advance. 

“.Advocates  of  ‘class  appeal’  will  do 
well  to  cimsider  the  position  of  the  auto¬ 


mobile  industry  some  twelve  years  ago. 
Registrations  totaled  alxiut  six  million ; 
incomes,  then  taxed  down  to  a  much 
smaller  figure,  totaled  very  nearly  the 
same  amount.  .An  automobile  is  perhaps 
the  most  expensive  piece  of  merchandise 
we  can  buy,  certainly  none  at  that  time 
sold  for  less  than  $500.  So  it  was 
natural  for  some  economists  to  ass’ume. 
as  they  did.  that  everyone  who  could 
afford  an  automobile  had  already  bought 
one.  and  that  the  market  was  saturated. 

"Today  there  are  26  million  cars  regis¬ 
tered.  and  despite  the  general  blue  tone 
of  the  year  just  past,  three  million  new 
cars  were  sold.  Newspapers  may  cer¬ 
tainly  be  credited  with  a  major  part  in 
this  staggering  development,  as  no  other 
advertising  medium  reaches  more  than  a 


portion  of  the  vast  automobile  market 

".Another  important  change  that  ha- 
taken  place  in  the  past  twelve  years 
supports  this  view.  There  have  beer 
over  five  hundred  makes  of  cars  pro¬ 
duced  ;  in  1920  some  hundreds  were  stH 
competing  for  the  half  of  the  market 
which  flid  not  go  to  the  Ford  Model  T- 
Today  only  26  producers  are  left,  ara 
17  of  these  enjoy  W  per  cent  of  w 
business.  Only  47  makes  are  produced, 
although  the  total  of  (>88  models  indlcat^ 
buying  individuality  is  still  a  f**^*^. 

"What  had  these  26  that  the  hundreds 
of  other  motor  car  manufacturers 
lackerl?  Good  automobiles  of  course,  an 
good  values.  Rut  advertising. 
larly  newspaper  advertising  played 
major  part  in  their  success.’’ 
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MACHADO  SUPPRESSION  POLICY  CONTINUES 

Cuban  House  of  Representatives  and  Supreme  Court  Uphold  President's  Censorship  Decree — 
New  Press  Bill  Being  Prepared  for  Submission  to  Congress 


The  Cuban  House  of  Representatives 
this  week  voted  to  authorize  President 
Machado  to  continue  the  present  suspen¬ 
sion  of  individual  constitutional  rights 
indefinitely.  It  is  under  this  authoriza¬ 
tion  that  the  President  assumes  the  right 
to  suspend  the  republic’s  newspapers, 
most  of  which  are  still  inactive  despite  a 
vieorous  protest  a  week  ago  by  the  Press 
cSgress  of  the  World.  The  bill  con¬ 
tinuing  the  President’s  dictatorial  powers 
is  in  the  Senate  now  and  its  passage  is 
expected  momentarily. 

The  petition  of  a  group  of  Cuban 
publishers  to  the  Cuban  supreme  court, 
asking  that  the  Presidential  decree  clos¬ 
ing  the  newspapers  be  declared  unconsti¬ 
tutional  met  with  failure  this  week  when 
the  court  reported  that  “it  found  no  rea¬ 
son  for  the  appeal  made  by  the  publish¬ 
ers,”  and  upheld  the  constitutionality  of 
the  Presidential  edict. 

The  only  hope  the  publishers  have  at 
present  hinges  on  the  so-called  press  bill 
which  is  expected  to  pass  through  Con¬ 
gress  and  become  a  law  by  the  end  of 
this  week.  The  provisions  of  this  bill 
are  still  vague,  although  Dr.  Rosado 
Aybar,  legal  advisor  to  the  President, 
announced  Tuesday  that  the  final  draft 
of  the  measure  had  been  submitted  to 
Machado.  The  President.  Dr.  Aybar 
said,  is  the  real  author  of  the  measure. 

Newspaper  representatives  were  in¬ 
vited  to  hold  a  conference  about  the  bill 
with  r)r.  .Aybar  this  week. 

It  is  understood  that  the  law  would 


make  the  newspapers  and  their  publish¬ 
ers  responsible  to  the  courts  for  their 
actions.  President  Machado  in  an  inter¬ 
view  last  week  stated  he  had  to  suppress 
the  newspapers  liecause  there  were  no 
laws  making  the  press  responsible  for  its 


actions. 

Dr.  Ramon  Zaydin,  editor  of  El  Pais, 
one  of  the  suspended  dailies,  who  has 
been  living  in  New  York  since  last  Oc¬ 
tober  when  he  fled  from  Havana  in  the 
belief  that  his  life  was  in  danger,  this 
week  in  an  interview  with  EniTOR  & 
PiBLiSHER,  asked  .American  newspapers 
to  join  in  the  fight  against  President 
Machado’s  order.  He  stated  his  belief 
that  freedom  of  the  press  is  vital  to  a 
free  people,  and  that  the  effect  of  such 
a  censorship  as  is  in  force  in  Cuba  is 
against  all  principles  of  journalism. 

Dr.  Zavdin,  who  is  also  a  professor  of 
law  at  Havana  University  and  a  mem¬ 
ber  of  the  Cuban  House  of  Representa¬ 
tives,  said  that  a  month  ago  he  was  in¬ 
formed  that  he  could  return  to  Cuba 
with  his  safetv  guaranteed,  but  that  after 
the  order  had  been  given  he  had  learned 
that  another  order  had  been  made  calling 
for  his  arrest  the  moment  he  set  foot  on 
Cuban  soil. 

He  charged  that  Machado  has  set 
up  martial  law  all  over  Cuba,  has  sus- 
nended  the  schools  and  universities, 
has  arrested  and  imprisoned  many 
citizens  without  warrants  and  due  proc¬ 
ess  of  law  and  has  even  abolished  the 
right  of  habeas  corpus. 

All  government  works,  said  the  editor, 
have  been  suspended  for  lack  of  funds, 
and  there  is  a  great  deal  of  graft,  as 
evidenced  by  the  cost  of  construction 
nf  the  new  Capitol  building  and  new’ 
roads.  The  money  expended  on  each, 
he  charges,  is  many  times  the  estimated 
eosts,  although  the  works  are  not  vet 
completed. 


Machado.  _  Dr.  Zaydin  said,  has  in 
reality  abolished  representative  govern- 
inent  and  himself  controls  the  nomina- 
of  all  candidates  for  high  office, 
ine  country,  he  asserted,  is  in  the 
^ds  of  the  army  and  the  police  and 
by  I  .a  Porra,  a  band  of  ex- 
•  quartered  in  government  build- 


Porra.  he  said,  mingl 
„  .pnpulace  in  all  public  place* 
<^>f>rens  in  conversation  and  soun 
ladings  toward  th 
inistration.  If  the  citizen  criticize 


By  JOHN 

the  government  he  is  beaten  up  by 
members  of  the  band  or  imprisoned,  ac¬ 
cording  to  Dr.  Zaydin. 

He  said  the  United  States,  with  its 
billions  in  Cuban  investments  and  its 
close  ties  of  treaty  and  tradition,  should 
be  vitally  interested  in  Cuban  conditions, 
and  pointed  out  that  Americans  as  well 
as  Cubans  should  be  allowed  to  read  the 
truth  in  news  dispatches  rather  than 
censored  items. 

“President  Machado  has  said  it  was 
not  patriotic  or  moral  to  seek  coopera¬ 
tion  of  the  .American  press  in  stopping 
suspension  of  Cuban  papers,”  said  Dr. 
Zaydin.  “I  now  ask  him  if  he  thinks 
it  is  patriotic  and  moral  to  close  papers, 
to  exile,  imprison  and  assassinate 
journalists,  to  suspend  rights  and  liberties 
of  Cubans  as  guaranteed  by  the  consti¬ 
tution? 

“The  newspapers  have  printed  news 
only.  Is  President  Machado  ashamed  of 
the  news?  His  actions  indicate  that  he 
is.” 

In  a  letter  to  Dr.  Walter  Williams, 
president  of  the  University  of  Missouri 
and  honorary  president  of  the  Press 
Congress  of  the  World,  Dr.  Zaydin 
answered  the  arguments  of  Ricardo 
Herrera,  secretary  to  Machado,  in  his 
response  to  the  Press  Congress’  recent 
protest.  Herrera  contends.  Dr.  Zaydin 
said,  that  the  newspapers  w’ere  printing 
news  and  thus  disturbing  tbe  peace  of 
the  republic;  but  he  admitted  it  was 
news  and  he  did  not  deny  its  truth. 

“His  decree  suspending  the  publica¬ 
tion  of  newspapers,”  the  letter  said,  “has 
been  damaging  alike  to  Cuba  and  its  com¬ 
merce  for  it  has  stopped  inter-com¬ 
munication  and  halted  business.  It  is 


W.  PERRY 

an  insult  to  culture  and  progress  and 
modern  civilization. 

“We  have  no  freedom  today  with  the 
suspension  of  a  free  press  and  the  sus¬ 
pension  of  constitutional  guarantees.  The 
Press  Congress  of  the  World,  over 
which  you  preside,  is  doing  a  great  work. 
The  world  is  your  forum.  And  so 
Cuba  appeals  to  you  to  aid  her  to  regain 
her  dearly  purchased  independence,  now 
momentarily  denied.” 

Informacion,  one  of  the  dailies  allowed 
to  operate,  carried  a  story  Jan.  22  stat¬ 
ing  that  the  efforts  of  Senator  Wilfredo 
Fernandez  to  obtain  consent  for  resump¬ 
tion  of  publication  of  newspapers  failed 
when  President  Machado  received  the 
Press  Congress  protest. 

It  was  said  that  the  President  was 
ready  to  allow  the  newspapers  to  resume 
Jan.  23  because  of  the  petition  of  Sena¬ 
tor  Fernandez,  Machado’s  close  friend, 
but  changed  his  mind  when  the  Press 
Congress  protest  was  made  public.  Un¬ 
derstanding  that  the  Cuban  press  had 
asked  the  assistance  of  foreign  publishers. 
President  Machado  branded  the  act  as 
unpatriotic. 

Another  newspaper  appeared  in  Cuba 
last  week — Las  Nocitas,  published  by  the 
workers  of  I.a  Indcpendencia  of  San¬ 
tiago.  Permission  to  publish  was  granted 
on  condition  that  it  should  abstain  from 
editorial  comment  on  political  affairs. 

President  Machado  gave  permission 
Jan.  28  to  La  Iiidcpeitdcncia  of  Santiago 
to  resume  publication.  Since  its  suspen¬ 
sion  the  staff  has  been  publishing  a  co¬ 
operative  non-partisan  newspaper. 

Count  de  Rivero,  publisher  of  El  Di- 
ario  de  la  Marina,  announced  that  his 
paper  would  be  allowed  to  resume  pub¬ 
lication  on  Friday 


DAILY’S  FACETIOUS  EXPOSE  OF  VICE 
RESULTS  IN  GRAND  JURY  PROBE 


Constant  Hammering  of  Utica  (N.Y.)  Observer-Dispatch  With 
Humorous  Treatment  Under  Ambiguous  By-Line  Focuses 
Attention  on  Crime — Called  Better  Than  ^‘Crusading” 


Grand  jury  investigation  of  vice  and 
crime  in  Oneida  County,  N.  Y. 
ordered  recently,  climaxed  two  years  of 
agitation  by  the  Utica  (N.  Y.)  Observer- 
Dispatch,  a  Gannett  newspaper. 

When  the  January  grand  jury  assem¬ 
bled  ior  its  charge.  Supreme  Court  Jus¬ 
tice  William  F.  Dowling  directed  it  to 
make  a  sweeping  investigation  of  charges 
which  have  been  uttered  from  “the  bench, 
the  press  and  the  pulpit.” 

After  periodically  pointing  out  Jhe  in¬ 
crease  in  vice  and  crime  in  the  city,  the 
Observer-Dispatch  a  year  ago  last  sum¬ 
mer  began  a  series  of  articles  exposing 
bouses  of  ill  fame  and  gambling  resorts. 

At  that  time,  the  city  was  under  a  Re¬ 
publican  administration.  ^arges  of 
politics  were  made  but  a  series  of  raids, 
conducted  by  tbe  police,  followed  in 
which  nearly  every  place  narned  in  the 
articles  was  visited  and  convictions  ob¬ 
tained. 

Early  in  1930.  after  a  Democratic  ad¬ 
ministration  had  taken  over  the  reins, 
the  paper  renewed  its  campaign  but  fol¬ 
lowed  a  different  method. 

A  daily  article,  written  under  the  by¬ 
line  “Gaynor  Sharpe”  reported  the  ac¬ 
tivities  of  the  racketeers. 

In  these  articles,  the  locations  of  re¬ 
sorts  and  the  initials  of  the  racketeers 
who  were  alleged  to  be  conducting  the 
places  were  given. 

The  articles  soon  took  the  form  of  a 
daily  local  feature.  They  were  written 
in  a  light,  more  or  less  facetious  vein, 
poking  fun  at  the  racketeers  and  at  the 
s.ame  time  calling  attention  of  the  public 
to  conditions. 

Whether  “Gaynor  Sharpe”  was  an 
actual  member  of  the  Observer-Dispatch 


staff  or  just  a  “byline”  became  an  im¬ 
portant  question  in  town.  He  became 
somewhat  of  a  mysterious  character  and 
this  fact  was  capitalized  in  the  articles. 

Most  of  the  articles  under  the  “Gaynor 
Sharpe”  byline  were  of  the  same  tone, 
until  a  series  of  stories  late  in  the  fall 
of  1930,  which  were  based  on  revelations 
made  to  Observer-Dispatch  representa¬ 
tives  by  two  Federal  undercover  men 
who  unearthed  the  evidence  in  Utica 
which  figured  in  exposing  a  state-wide 
narcotic  ring. 

This  series  was  climaxed  by  a  denunci¬ 
ation  of  conditions  in  the  city  from  the 
Supreme  Court  bench  with  Justice  Ed¬ 
ward  N.  Smith  declaring  that  conditions 
were  bad  and  calling  for  a  clean-up. 

The  following  Sunday,  eight  Utica 
pastors  made  the  court’s  criticism  their 
sermon  topics,  most  of  them  roundly 
scoring  the  authorities  for  permitting 
such  conditions  to  exist. 

According  to  the  newspaper,  this  had 
a  dampening  effect  upon  the  underworld 
and  since  that  time,  the  vice  lid  has  been 
clamped  on  tightly. 

G.  .A.  Bradley,  managing  editor  of  the 
Observer-Dispatch  who  directed  the 
paper’s  part  in  the  campaign,  in  com¬ 
menting  on  it  fo'  Editor  &  Pi  bi.isher, 
asserted : 

“When  a  gambling  joint  can  operate 
openly  night  after  night  without  any  in¬ 
terference  from  the  authorities,  it  is  news 
and  when  it  continues  to  operate  night 
after  night  while  a  newspaper  is  carrying 
a  daily  story  about  what  is  going  on 
there,  it  becomes  bigger  news.  We 
handled  it  as  such.  The  result,  I  con¬ 
cede,  was  the  same  as  sometimes  follows 
a  crusade,  an  aw’akening  of  public  in¬ 


dignation  and  a  demand  that  something 
lie  done  about  it.  Now  it  appears, 
something  will  be  done  and  that,  too, 
will  be  news.” 

As  to  “Gaynor  Sharpe,”  he  said : 

“  ‘Gaynor  Sharpe’  is  an  office  byline, 
available  to  any  reporter  on  the  staff 
who  has  a  story  that  requires  a  byline 
and  for  good  reasons,  does  not  want 
his  own  name  used. 

“Information  that  was  used  in  the 
‘Gaynor  Sharpe’  stories  was  obtained 
in  various  ways,  was  usually  checketl 
three  or  four  times. 

‘Sometimes,  racketeers  themselves 
would  .supply  the  information.  Inci- 
dently,  we  never  paid  anything  for  all 
of  the  information  which  was  used  in 
the  ‘Gaynor  Sharpe’  articles. 

“It  was  a  novel  way  of  handling  a 
local  condition  but  from  my  experience 
with  crusades,  it  was  more  effective  than 
the  crusading  type  of  articles  which 
usually  give  a  newspaper  the  reputation 
of  being  a  ‘knocker’  and  a  ‘fault-finder.’  ” 


1931  NEWSPRINT  PRICES 
ASKED  BY  PUBLISHERS 

A.N.P.A.  Committee  Calls  on  Cana¬ 
dian  Manufacturers  to  Fix 
Definite  Scale  Before 
February  1 


.A  move  to  end  the  uncertainty  con¬ 
cerning  1931  newsprint  prices  of  t'ana- 
dian  piills  was  made  by  the  American 
Newspaper  Publishers’  Association  this 
week  after  a  meeting  of  the  associa¬ 
tion’s  newsprint  committee  at  New 
York  headquarters,  Jan.  28. 

The  committee,  after  sending  a  tele¬ 
gram  to  all  American  newspaper  pub¬ 
lishers  recommending  that  newsprint 
manufacturers  be  formally  asked  to 
name  a  definite  price  for  their  product 
for  1931  on  or  before  Feb.  1,  requested 
leading  millers  to  name  their  1931  prices. 

The  newsprint  men  receiving  these 
telegrams  were  Ernest  Rossiter,  presi¬ 
dent  St.  I.awrence  Paper  Sales  Co. : 
I.  H.  Gundy,  Canada  Power  and  Paper 
Corp. ;  and  Alexander  Smith,  Abitibi 
Power  and  Paper  Co.  No  reply  had 
been  received  from  them  up  to  the  time 
Editor  &  Piirlishfr  went  to  press. 

The  large  Canadian  mills  have  been  al¬ 
lowing  contracts  to  continue  on  last 
year’s  price  basis,  and,  except  for  an¬ 
nouncements  from  several  smaller  con¬ 
cerns,  no  definite  statement  of  a  price 
policy  for  1931  has  been  forthcoming 
since  statements  last  fall  that  because  of 
.American  business  conditions  there  would 
be  no  advance  in  newsprint  prices.  The 
nrices  announced  by  the  smaller  mills 
have  in  some  instances  been  below  the 
present  accepted  market  price  of  $S.r20. 


UTAH  PRESS  MEETS 

The  Utah  State  Press  Association,  in 
convention  Tan.  23  and  24  at  .Salt  Take 
Citv,  elected  Howard  A.  Jarvis,  Manna 
Times,  president,  succeeding  A.  B.  Gib¬ 
son,  Nephi  Ttmes-ILetvs.  E.  I.  Diehl 
Mammoth  Record,  and  one  of  the  found¬ 
ers  of  the  association,  was  presented 
with  a  life  membership. 


ONTARIO  DAILIES  ELECT 

Allan  Holmes,  of  the  Galt  Reporter. 
was  recently  elected  president  of  the  On¬ 
tario  Associated  Dailies  and  Howard 
Fleming,  of  the  Otven  Sound  Sun- 
Times,  vice-president.  C.  D.  Dingman, 
of  the  Stratford  Beacon-Herald,  was  re¬ 
elected  secretary-treasurer. 


MISS  BECKER  WEDS 

Miss  Jane  Becker,  daughter  of  Neal 
Dow  Becker,  president  of  the  Intertype 
Corporation,  and  Mrs.  Becker,  was  mar¬ 
ried  to  George  DeWolf  Wever  in  New 
York,  Jan.  23. 


VI 
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FOX  SUCCEEDS  MATSON 
AS  McCLURE  EDITOR 

Former  Tezea  Newspaperman  Re¬ 
signs  Advertising  Job  to  Join  New 
York  Syndicate — Was  President 
of  Houston  Association 


Joseph  J.  Fox,  advertising  manager  of 
the  Houston  Natural  Gas  Company  and 
president  of  the  Advertising  Association 
of  Houston,  will 
Ijecome  manag¬ 
ing  editor  of  the 
McClure  News¬ 
paper  Syndicate, 
New  York,  Feb. 
9,  succeeding 
Harold  Matson, 
who  has  been 
managing  editor 
for  the  past  two 
years.  Mr.  Fox 
resigned  from 
both  Houston 
positions  this 
week  and  left 
for  New  York. 

Richard  H.  Waldo,  president  of  Mc¬ 
Clure,  opened  negotiations  with  Mr.  Fox 
last  Ikcember  when  he  was  in  Houston 
speaking  under  the  auspices  of  the  Ad¬ 
vertising  Federation  of  America.  Mr. 
Fox  was  at  one  time  telegraph  editor  of 
the  Fort  Worth  Star-Telegram  and  in 
1926  was  managing  editor  of  the  Hous¬ 
ton  Post-Dispatch.  In  1927  he  joined 
Allen  V.  Peden  and  associates  in  start¬ 
ing  the  Houston  Gargoyle,  a  weekly, 
.^fter  a  year  and  a  half  with  the  Gar¬ 
goyle  he  entered  advertising  work. 

Mr.  Matson  has  been  with  the  Mc¬ 
Clure  Newspaper  Syndicate  four  years. 
One  of  the  outstanding  features  devel¬ 
oped  by  him  during  that  time  was 
“Strange  .\s  It  Seems.”  the  daily  car¬ 
toon  by  John  Hix.  He  also  developer! 
a  strong  fiction  list  for  the  syndicate  and 
created  many  highlv  successful  promo¬ 
tion  campaigns.  He  has  not  yet  an¬ 
nounced  his  plans. 

Coincident  with  announcement  of  Mr. 
Fox’s  appointment,  it  was  announced  that 
headouarters  of  the  McClure  Syndicate 
will  be  removed  to  34.^  Hudson  street 
on  Feb.  2.  The  new  telephone  numl>er 
will  be  Walker  ,''-4360. 


GIVES  BONUS  TO  STAFF 

The  anniversary  of  three  decades  in 
Davenport  journalism  was  celebrated 
Tan.  19  by  E.  P.  Adler,  publisher  of  the 
Davenport  (la.)  Times  and  president 
of  the  Lee  Syndicate.  Activities  of  the 
newspaper  were  suspended  for  a  few 
minutes  in  the  afternoon  so  that  he  might 
express  to  his  staff  his  appreciation  of 
their  .services  and  faithfulness.  As  mem¬ 
orial  of  the  event  Mr.  Adler  announced 
distribution  of  a  $2,000  bonus  to  the  em¬ 
ployes  of  that  paper  based  on  their  term 
of  service. 


CHARLES  BARNES 

Charles  Barnes.  .''3,  newspaper  col¬ 
umnist  and  editorial  writer  and  author 
of  short  stories,  died  of  pneumonia  in 
■Santa  Monica,  Cal.,  Ian.  26.  He  was 
formerly  with  the  Cincinnati  Post  and 
Clrveland  Plain  Dealer  as  columnist,  and 
with  the  Nett'  York  Journal  as  editorial 
writer.  Interment  will  be  made  in 
Cleveland. 


WOULD  CHANGE  LIBEL  LAW 

bill  recently  was  presented  in  the 
Colorado  state  senate  providing  that 
no  one  can  recover  punitive  damages  for 
libel  from  a  newspaper  unless  he  first 
demanded  a  retraction  and  the  news¬ 
paper  refused  to  print  such  a  retrac¬ 
tion  ;  also  making  the  giving  of  libelous 
information  to  newspapers  punishable 
with  a  fine  or  jail  sentence 


BUYS  CONTROLLING  INTEREST 

James  R.  Blair,  who  recently  disposed 
of  his  interest  in  the  El  Reno  (Okla.) 
Daily  Tribune,  where  he  was  managing 
^itor,  has  bought  the  controlling  interest 
in  the  Americas  (Ga.)  Times  Recorder, 
and  has  assumed  the  duties  of  editor  and 
publisher. 


TRUSTEES  PURCHASING  ART 

Trustees  of  the  estate  of  William 
Rockhill  Nelson,  founder  of  the  Kansas 
City  Star,  are  in  New  York  purchasing 
works  of  art  for  the  Nelson  Gallery  of 
Fine  Arts,  now  in  progress  of  construc¬ 
tion  on  the  site  left  by  Mr.  Nelson. 
The  trustees  are  accompanied  by  Harold 
Woodbury  Parsons,  advisor. 


ADVERTISING  BUDGETS 
ANALYZED  BY  A.NA. 


506  Accounts  Studied;  Methods  of 
Determining  Appropriations  and 
Division  Among  Media 
Are  Told 


A  study  of  the  1929  and  1930  budgets 
of  506  national  advertisers  has  just  been 
issued  by  the  Association  of  National 
Advertisers  to  its  members.  It  anal¬ 
yzes  the  methods  of  determining  adver¬ 
tising  appropriations,  and  also  the  divi¬ 
sion  of  the  appropriations  among  differ¬ 
ent  media,  the  administrative  expenses 
of  the  advertising  department,  and  the 
production  costs,  such  as  art  work  and 
engravings. 

In  most  cases,  the  report  states,  the 
appropriations  were  determined  by  a 
percentage  of  the  preceding  year’s  sales, 
or  of  the  coming  year's  estimate  of  sales 
or  of  a  combination  of  the  two.  How¬ 
ever,  37  per  cent  of  the  advertisers  re¬ 
ported  that  they  had  based  their  budgets 
on  the  amounts  they  estimated  as  neces¬ 
sary  for  adequate  campaigns. 

()ne  table  shows  typical  percentages 
of  sales  volume  devoted  to  advertising 
in  different  lines  of  business.  Drugs 
and  toilet  articles  reported  the  highest 
percentages,  having  devoted  21.2  per  cent 
of  their  sales  volume  to  advertising  in 
1929,  and  19.6  per  cent  in  1930. 

Other  lines  showed  only  fractional 
changes  for  the  two  years.  The  percen- 
tage.s  shown  for  193()  were :  Paints  and 
varnishes,  6.4  per  cent ;  Chemical  and  al¬ 
lied  manufacturing.  6.1  per  cent;  elec¬ 
trical  and  radio,  5.9;  jewelry  and  silver¬ 
ware,  5.7 ;  food,  5.6 ;  office  equipment 
and  supplies,  5.3 ;  hardware,  4.7 ;  travel 
and  transportation,  4.6;  household  equip¬ 
ment,  other  than  electrical,  4.5 ;  agricul¬ 
tural  equipment  and  supplies,  4.1 ;  cloth¬ 
ing,  3.8 ;  furniture,  3.7 ;  automotive,  3.5  ; 
leather  and  shoes,  3.2 ;  textiles,  3.0 ; 
building  materials  and  construction,  2.8; 
paper  and  paper  products.  2.6 :  metal, 
machinery,  etc.,  2.5;  industrial,  2.3;  and 
financial  and  insurance,  1.1. 

The  study  was  directed  by  a  committee 
headed  by  William  A.  Hart,  director  of 
advertising  of  E.  I.  DuPont  De  Nemours 
and  Co.,  Inc. 

A  limited  number  of  copies  are  avail¬ 
able  to  non-members. 


N.  Y.  GRAPHIC  TO  AID  JOBLESS 

The  entire  proceeds  of  the  second  an¬ 
nual  music  festival  to  be  sponsored  by 
the  Neu'  York  Evening  Graphic  at  Madi¬ 
son  Square  Garden.  May  2,  will  be  given 
for  the  relief  of  unemployed  musicians, 
it  was  announced  this  week  by  L.  H. 
McQueston,  manager  of  the  festival. 


CHANGES  TYPE  STYLE 

The  Nohle.n’ille  (Ind.)  Daily  Ledger 
on  Jan.  23  adopted  a  new  face  type  for 
its  news  colurmis.  Gothic  condensed. 


EDITOR  &  PUBLISHER 
CALENDAR 

Feb.  1-2 — S.N.P.A.  Board  of  Di¬ 
rectors'  meeting,  Chattanooga. 

Feb.  2-3 — Rotogravure  Advertis¬ 
ing  Assn.,  meeting,  St.  Louis. 

Feb.  5 — Associated  Ohio  Dailies, 
joint  dinner  meeting  with  Select 
List  of  Ohio  Dailies,  Ohio  News¬ 
paper  Assn.,  and  Buckeye  Press 
Assn.,  Columbus. 

Feb.  6 — Ohio  Newspaper  Assn., 
Columbus. 

Feb.  6-7 — Buckeye  Press  Assn., 
Columbus. 

Feb.  6-7 — New  Mexico  State 
Newspaper  Assn.,  meeting,  Santa  Fe. 

Feb.  7-8 — Texas  Press  Assn., 
mid-winter  meeting,  Austin. 

Feb.  9 — New  Jersey  Press  Assn., 
winter  meeting,  Stacy-Trent  Hotel, 
Trenton. 

Feb.  14 — North  Louisiana  Press 
Assn.,  meeting,  Arcadia. 


RETAIL  MEN  TO  STUDY 
ADVERTISING  OUTLAY 


How  Should  We  Spend  Our  Money? 
Will  Be  Topic  of  Dry  Goods 
Association  Convention  on 
Feb.  4  in  N.  Y.  City 


"How  should  we  spend  our  adver¬ 
tising  money?”  will  be  the  topic  of  de¬ 
partment  store  sales  and  advertising 
executives  at  the  first  session  of  the 
sales  promotion  division  of  the  National 
Retail  Dry  Goods  Association  at  the 
Hotel  Pennsylvania,  New  York  City, 
Feb.  4.  Speakers  will  take  up  such 
(luestions  as  “When  to  Spend  More,” 
“When  to  Spend  Less,”  “How  to  Spend 
by  Months,"  and  “How  to  Spend  by 
Days  of  the  Week.” 

(jther  sessions  of  the  sales  promotion 
division  that  afternoon  and  the  next 
day  will  consider  making  advertising 
m(»re  productive,  promoting  lower  prices 
without  endangering  prestige,  customer 
contact  and  customer  analysis. 

Among  the  speakers  will  be  Kenneth 
Collins,  of  R.  H.  Macy  &  Co.,  New 
York;  Paul  E.  Murphy,  of  Frederick 
Loescr  &•  Co..  Brooklyn;  Alan  A. 
Wells,  Kresge  Department  Store. 
Newark.  N.  J. ;  .Arthur  O.  Price,  Namm 
Store,  Brooklyn ;  and  W.  T.  White, 
Hahn  Department  Stores,  New  York. 

These  sales  promotion  meetings  will 
be  part  of  the  twentieth  annual  conven¬ 
tion  of  the  National  Retail  Dry  Goods 
.Association,  which  will  last  from  Feb. 
2  to  6.  Economic  trends,  experiences 
of  1930,  sales  taxes  and  fashions  will 
be  considered  at  general  sessions. 
Separate  sessions  will  be  held  be  store 
managers,  merchandise  managers,  con¬ 
trollers,  personnel,  traffic,  and  delivery 
executives;  also  by  those  concerned 
with  ready-to-wear  accessories,  down¬ 
stairs  departments,  piece  goods,  and 
home  furnishings. 


HENRY  JAMES  COCHRANE 

Henry  James  Cochrane,  102,  publisher 
of  the  Cheltenham  (England)  Chronicle, 
and  known  as  the  dean  of  British  jour¬ 
nalism.  died  Jan.  25. 


NEWS  AND  FEATURE  HIGHLIGHTS 
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W.  S.  DICKEY  funeral 

HELD  IN  KANSAS  CITY 

Preaaea  of  Journal-Post  Stopped  ^ 
Tribute  to  Late  Owner — Mesta|t 
of  Sympathy  Sent  to  Son  by 
President 


Funeral  services  for  Walter  S.  Dicko 
principal  stockholder  in  the  Kansas  Ciij 
Journal-Post  and  president  of  the  W.  S 
Dickey  Clay  Manufacturing  Companv  i 
were  held  Monday  afternoon,  Jan.  i 
his  home,  5100  Rockhill  road,  Kansai  ^ 
City.  i 

Dr.  S.  Willis  McKelvey  of  the  Seconf  I 
Presbyterian  church  officiated.  Buria!  ^ 
was  in  Mt.  Washington  cemetery  by  the 
side  of  his  wife  w'ho  died  in  193). 

Presses  at  the  Journal-Post  were  shut 
down  at  the  time  of  the  funeral  and  a<  ^ 
many  of  the  staff  as  could  be  relievd  of  ( 
their  duties  attended  the  services.  I 
President  Hoover  sent  a  telegram  of 
sympathy  Jan.  23  to  W.  T.aurence  Dick¬ 
ey,  son  of  the  late  publisher,  saying: 
“I  have  been  shocked  and  grievd  to 
learn  of  the  death  of  your  father.  His 
energetic  and  valuable  service  to  his 
community,  his  state  and  his  country  will 
be  greatly  missed.  He  was  my 
friend.  Please  accept  the  deep  sympa¬ 
thy  of  Mrs.  Hoover  and  myself.” 


WILLIAM  T,  NICHOLS 


Managing  Editor  of  Manchester  (N.H.) 

Union  Diet  at  67 

William  T.  Nichols,  67,  managing 
editor  of  the  Manchester  (N.H.)  Vfiim  t 
and  chief  editorial  writer  of  the  Unm  [ 
and  Leader  for  many  years,  died  Jan.  26  t 
shortly  after  midnight  at  the  Carpenter 
Hotel  where  he  and  Mrs.  Nichols  were 
making  their  home  for  the  winter. 

Mr.  Nichols  was  born  in  Cincinnati, 
O..  and  was  graduated  from  Yale  in 
18W.  Immediately  after  his  graduation 
he  joined  the  New  Haven  (Conn.) 
Morning  News  staff.  From  1887  to  1893 
he  was  with  the  Netv  York  Times,  and 
afterwards  spent  several  years  with  the 
Cincinnati  Tribune.  He  went  to  Man¬ 
chester  as  managing  editor  of  the  Union 
in  1898.  He  retir^  from  1910  to  1915 
and  wrote  a  number  of  books,  many  of 
them  of  particular  interest  to  hoys,  re¬ 
turning  to  the  Union  in  1916  where  he  ; 
served  continuously  as  managing  editor 
and  as  chief  editorial  writer  of  both  the 
morning  and  afternoon  papers. 


THOMAS  E.  GOODRICH 


Publisher  of  Shelbyville  (Ind.)  Repuh-  j 
lican  Dies  of  Heart  Attack 

(By  telegraph  to  Editor  &  Pi'BLiSHt*) 
iNorANAPOi.is,  Jan.  26 — Thomas  Ed¬ 
ward  Goodrich,  72,  veteran  publisher  of 
the  Shelbyinlle  (Ind.)  Republican  died 
at  his  home  in  Shelbyville  today  of  » 
heart  ailment.  . 

Mr.  Goodrich,  who  was  horn  in  Shel¬ 
byville  Dec.  3.  18.58,  had  been  in  «• 
dining  health  for  several  years.  He  had 
failed  to  rally  from  a  heart  attack  last 
October  and  had  been  inactive  more  than 
a  month. 


COL.  C.  M.  SHINN 

Col.  Charles  M.  Shinn.  83.  for  nearly 
.33  years  a  member  of  the  Washington 
(D.'C.)  Evening  Star  staff  and  one  of  the 
oldest  active  journalists  in  the  countn. 
died  suddenly  Jan.  27  of  a  heart  attack 
Col.  Shinn  was  born  in  Marshall  county. 
Ky.,  and  started  his  journalistic  career 
on  the  Fairmont  West  Virginian  at  tne 
age  of  20.  He  joined  the  Washini^'' 
Star  in  1897  and  had  served  as  city  w'" 
tor  and  in  other  capacities.  He  was  'f 
many  years  prominent  in  Republica' 
party  politics. 


WILLIAM  T.  ROBINSON 

William  T.  Robinson.  71.  for  42  y«rs  ^ 
ditor  and  publisher  of  the  I 

Mass.)  Herald,  died  Tan.  24  following  a  | 
hort  illness.  Mr.  Robinson,  ww  wa 
ative  of  Exeter,  N.  H.,  retired 
ctive  management  of  bis  paper 
ears  ago. 
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police  seize  editor 
distributing  papers 

Bud  ron  CarUhauten  Out  on  $2,000 
Bond  on  Chargea  Growing 
Out  of  Police  Station 
Scuffle 

Bud  von  Carlshausen,  publisher  and 
editor  of  the  Dumont  (NJ.)  Reporter, 
is  out  under  $2,000  bond  awaiting  the 
action  of  the  Bergen  County  grand  jury 
on  two  charges  of  assault  and  battery 
preferred  against  him  by  the  Bergenfield, 
N.  J.,  police. 

The  charges  are  the  outcome  of  a  story 
published  by  the  paper  charging  the 
Bergenfield  council  with  withholding  em¬ 
ployment  funds.  The  item  which  ap¬ 
peared  on  Jan.  3.  claimed  that  there  were 
certain  funds  which  could  relieve  unem¬ 
ployment  through  their  use  in  beautifying 
grounds  of  the  disposal  plant  but  were 
being  withheld  through  a  political  feud 
between  this  borough  and  that  of  Du¬ 
mont  which  adjoins  it. 

The  day  the  story  was  published  Ixiys 
were  sent  through  the  section  to  sell  the 
paper.  One  delivery  boy  is  said  to  in¬ 
advertently  have  stopped  at  the  mayor’s 
home  crying  “Read  all  about  the  mayor 
holding  hack  funds.”  The  mayor,  Mr. 
von  Carlshausen  claims,  stopped  the  boy 
and  then  ordered  the  Bergenfield  police  to 
pick  up  all  the  papers  on  the  newsstands 
and  to  stop  other  boys  from  selling  the 
papers  on  the  street.  It  is  charged  that 
this  was  done  and  that  750  papers  were 
confiscated. 

.\bout  this  time,  Mr.  von  Carlshausen, 
with  another  delivery  Ixty  and  his  wife, 
came  into  the  to\vn  for  the  purpose  of 
further  distribution.  A  policeman 
stopped  them  and  said  the  mayor  wanted 
to  see  von  Carlhausen.  .\t  the  officer’s 
insistence  Mr.  von  Carlshausen,  his  wife 
and  the  boy  then  drove  to  the  city  hall 
where  both  the  mayor’s  office  and  the 
police  head(|uarters  are  hicated.  Mr. 
von  Carlshausen  claims  that  as  he  was 
about  to  pass  the  door  of  the  police  sta¬ 
tion  an  officer  grabbed  him  and  with  the 
assistance  of  several  civilians  dragged 
him  into  the  station  hou.se.  His  wife 
was  also  pulled  into  the  room,  he  claims, 
and  both  were  badlv  manhandled.  As  a 
result  of  the  scuffle  three  charges  were 
preferred  against  von  Carlshausen,  one 
of  resisting  an  officer  and  two  of  battery 
and  assault. 

At  a  hearing  before  the  police  judge. 
Mr.  von  Carlshausen  was  held  in  $1,500 
bail  on  the  three  charges  for  a  hearing  in 
Hackensack.  John  Harkin  Hughes,  of 
N'ewark,  representing  Mr.  von  Carls¬ 
hausen.  said  that  while  notice  was  sent 
around  that  the  hearing  in  Hackensack 
had  been  po,st|x>ned  for  a  week,  his  as¬ 
sistant  not  to  take  a  chance,  stopped  off 
at  the  courthouse  with  Mr.  von  Carls¬ 
hausen  only  to  discover  that  the  case 
was  on.  When  he  asked  for  an  .adjourn¬ 
ment.  he  states,  this  was  refused  and 
charge  of  resisting  an 
officer  had  been  dropped  the  bivnd  was 
raised  to  $2,000.  The  case  is  still  pend¬ 
ing. 

named  station  manager 

Quin  Ryan,  Chicago  newspaperman 
inrt  long  an  announcer  for  the  Chicago 
‘  nime  radio  station  WGN.  will  become 
manager  of  the  Tribune  station  Feb.  1, 
succe^ing  Henry  Selinger,  who  has  re- 
^^ed  to  join  the  staff  of  Lord  & 

omas  and  Logan,  advertising  agency. 

>an  has  been  associated  with  the 
tribune  in  editorial,  advertising  and 
[M'o  station  capacities  more  than  11 
years. 

GOULD  RETURNS 

Bruce  Gould,  aviation  editor  of  the 
M.J  V  Dveninf]  Post,  returned  to 

York,  Jan.  24,  after  several  weeks 
tlwn  he  worked  with  An- 

^  forthcoming  biogra- 
ucuLi*!  designer.  The  IxKvk 

lof^r  publication  in  America 

“PivJn and  will  be  called 
lUhL  ^^ehman.”  It  will  also  be  pub- 
Eurnn.'"  ^ftfany,  Holland  and  other 
'European  countries. 


WHAT  OUR  READERS  SAY 

SPONSORED  NAVY  BAND 

To  Editor  &  Publisher:  On  page  18 
of  Editor  &  Publisher  for  Jan.  10  is  an 
article  headed :  "Asks  Why  Navy  Band 
is  ‘Sponsored.’  ”  As  I  have  personally- 
investigated  this  breach  of  Columbia’s 
established  rule  against  sponsorship  of 
any  of  the  service  bands,  I  wish  to  give 
you  the  facts  in  the  case. 

The  Columbia  Broadcasting  System 
has  an  iron-clad  rule  that  stations  on  its 
network  cannot  sponsor  the  service 
bands.  Upon  receipt  of  the  complaint 
that  Station  WDSU,  New  Orleans,  the 
Columbia  outlet  in  that  city,  had  spon¬ 
sored  a  Navy  Band  broadcast  coming 
over  the  Columbia  wires  from  Washing¬ 
ton  on  the  afternoon  of  Dec.  11,  1930,  I 
immediately  requested  an  exphanation 
from  the  owner  of  the  station. 

Upon  investigation,  he  found  and  re¬ 
ported  that  the  Navy  Band  was  in<advert- 
ently  sponsored  that  afternoon  over 
Wli.SU,  and  not  over  the  entire  Colum¬ 
bia  network  as  is  incorrectly  stated  in 
your  issue  of  Jan.  10.  The  owner  of 
WDSU  explained  that  the  Columbia 
Broadcasting  System  had  originally 
scheduled  in  that  period  the  Columbia 
Salon  Orchestra,  for  which  local  spon¬ 
sorship  was  proper,  and  such  sponsor¬ 
ship  was  sold  to  local  Crosley  radio  deal¬ 
ers.  However,  the  Navy  Band  was  sub¬ 
stituted  for  the  Columbia  .Salon  Or¬ 
chestra  and  all  stations  were  properly 
notified,  but  WDSU  overlooked  the 
notice. 

The  owner  of  the  station  is  deeply  re¬ 
gretful  of  the  error  and  breach  of  faith 
and  has  severely  reprimanded  those 
whose  negligence  caused  the  difficulty. 

[An  explanation  was  made  to  and  ac¬ 
cented  by  the  commandant  of  the  U.  S. 
Navy-  Yard.J 

Sincerely, 

Harry  C.  Butchfr, 
Director  Washington  Office,  Columbia 
Broadcasting  System,  Inc. 

J.  J.  DUNN  HONORED 

James  J.  Dunn,  head  of  the  Holyoke, 
Mass.,  office  of  the  Sprint] field  Union 
and  dean  of  Holyoke’s  newspapermen, 
was  tendered  a  testimonial  banquet,  Ian. 
24,  by  newspapermen  and  city  officials. 
Mr.  Dunn  becomes  clerk  of  the  Holyoke 
Board  of  Registrars.  I'eb.  1,  closing 
nearly  a  half-century  in  newspaper  work. 


N.  Y.  HERALD  VETERANS 
DINE  AT  REUNION 

Songs,  Comedy  Skit  and  Movie  Pro¬ 
vide  Entertainment  at  Second 

Annual  Dinner  of  James  Gordon 
Bennett  Alumni 

Old  timers  met  again  when  more  than 
2(X)  members  of  the  Owl  .Alumni  Club, 
composed  of  men  who  worked  on  the  old 
.Vtii’  York  Herald  in  the  days  of  James 
(iordon  Bennett,  gathered  at  the  second 
reunion  and  dinner  of  the  club  at  the 
Hotel  St.  Regis,  New  York,  Jan.  24. 
Editors,  reporters  and  artists  dined  and 
were  entertained  in  the  shadow  of  the 
blinking  owls  which  once  adorned  the 
facade  of  the  Herald  Building  at  Broad¬ 
way  and  34th  St. 

The  reunion  was  opened  with  a  silent 
to;ist  to  the  two  Bennetts,  proposed  by- 
William  .X.  Willis,  the  last  of  the  Ben¬ 
nett  city-  editors  and  master  of  ceremonies 
for  the  evening,  and  with  the  dinner  un¬ 
der  way  the  famous  story-  of  the  Owls 
was  retold.  This  was  the  story  of  the 
first  ( )wl  dinner  in  I'HIJ  when  word 
reached  the  diners  that  Paterson,  N.  J. 
was  burning.  John  O’Donnell,  night  edi¬ 
tor  at  that  time,  made  the  reply  which 
has  become  the  slogan  of  the  Owls, 
"Let  ’er  burn.”  The  Little  -Herald  made 
its  second  appearance  and  its  feature 
story-  was  the  Paterson  yarn. 

The  Knocking  Birds,  glee  club  of  the 
Newspaper  Club  of  New  York,  staged 
a  comedy  skit  and  .sang  several  .songs. 
.\  motion  picture  comedy-  made  by  a 
dozen  former  Herald  men  now  on  the 
Pacific  Coast  brought  hearty  laughs 
from  the  audience.  Edward  Dean  Sulli¬ 
van  who  played  a  part  in  the  movie  was 
present  as  a  delegate  from  the  coast 
group. 

Hamilton  Peltz,  now  of  the  Nezv  York 
Times,  and  president  of  the  Owl  Alumni 
Club,  presided.  Deltus  M.  Edwards, 
now  with  the  National  Association  of 
Manufacturers,  was  chairman  of  the 
dinner  committee.  E.  A.  .Steimer,  of  the 
Sun.  made  charcoal  drawings  of  several 
of  the  guests. 

NAMED  TO  U.  S.  POST 

Charles  Camp  Cantrell  of  the  editorial 
staff.  .Vt-re  Orleans  Times- Picayune,  re¬ 
cently-  was  nominated  by  President 
Hoover  as  comptroller  of  customs  for 
the  New  Orleans  district.  The  nomi¬ 
nation  was  forwarded  to  the  Senate. 


LEADERS  OF  THE  WHITE  HOUSE  CORPS 


Newly  elected  officers  of  the  White  Hou.se  Correspondents’  Association 
photographed  in  front  of  President  Hoover’s  executive  offices,  Jan.  27. 
Front  row  (left  to  right):  G.  L.  Tarry,  Wall  Street  Journal,  .secretary- 
treasurer;  Paul  R.  Mallon,  United  Press,  president;  Robert  B.  Armstrong, 
Los  Angeles  Times,  vice-president;  William  P.  Flythe,  Universal  Service, 
executive  committee.  Back  row  (left  to  right):  Robert  S.  Pickens,  Asso¬ 
ciated  Press,  J.  Russell  Young,  Washington  Star,  George  EL  Dumo,  Inter¬ 
national  News  Service,  and  Jack  Nevin,  Minneapolis  Tribune,  members 
of  executive  committee. 


OHIO  GROUPS  TO  MEET 

Newspaper  Associations  to  Gather  at 
Ohio  State  University  Feb.  S 

Members  of  four  Ohio  newspaper 
groups  will  meet  jointly  at  Ohio  State 
University,  Columbus,  Feb.  5.  The 
gathering  will  be  a  dinner  meeting  and 
the  associations  represented  will  be  the 
Select  List  of  Ohio  Dailies,  Associated 
Ohio  Dailies,  Ohio  Newspaper  Associa¬ 
tion  and  Buckeye  Press  .Association. 

The  dinner  will  be  held  at  the  Fac¬ 
ulty-  Club,  and  R.  C.  Snyder,  publisher. 
Xortvalk  Reflector-Herald,  and  president 
of  the  .Associated  Ohio  Dailies,  will  be 
toastmaster.  The  speakers  will  be  Louis 
Wiley,  business  manager,  New  York 
Times:  Arthur  C.  Johnson,  associate 
publisher,  Columbus  Dispatch;  Hon. 
George  White,  Governor  of  Ohio; 
(Jeorge  W.  Rightmire,  president,  Ohio 
State  University ;  Karl  Buhl,  president, 
Ohio  Newspaper  .Association;  Paul  C. 
Siddall,  president.  Select  List  of  Ohio 
Dailies,  and  Paul  G.  Mohler,  president. 
Buckeye  Press  As.sociation. 

The  dinner  will  be  a  feature  of  the  mid¬ 
winter  meetings  of  the  Associated  Ohio 
Dailies  and  of  the  Buckeye  Press  Asso¬ 
ciation  to  be  held  Feb.  2-7. 

NEW  DESKS  INSTALLED 

The  editorial  office  of  the  Ossininp 
(N.Y.)  Cithen  Sentinel  has  been 
equipped  with  new  desks,  a  new  floor 
covering  and  has  been  newly  decorated. 
In  addition  an  office  has  been  provided 
for  Joseph  Naar,  city  editor. 

CHARGE  ATTEMPT  TO 
CONFUSE  OPINION 

(Continued  from  pape  I) 

than  their  own  interpretation  of  the 
President’s  letter. 

The  Scripps-Howard  correspondent 
closed  his  story  with  the  charge  that  the 
same  attempt  to  influence  the  public 
views  of  Mr.  Hoover’s  stand  on  pro¬ 
hibition  was  made  at  Palo  .Alto  in  1928. 
“.After  his  strong  praise  of  prohibition 
in  his  acceptance  speech  at  Palo  Alto,” 
Tucker  wrote,  “William  J.  Donovan, 
Hoover’s  legal  and  political  advisor  on 
prohibition  questions,  took  the  corre- 
sixmdents  of  two  wet  Republican  news¬ 
papers  to  the  Hoover  collection  at 
Stanford  University-  library. 

"There  Donovan  pointed  out  a  letter 
to  Senator  Slieppard,  of  Texas,  author 
of  the  Eighteenth  Amendment,  in  which 
Hoover,  then  food  administrator,  had 
opposed  a  move  to  prohibit  beer  on  the 
ground  that  whereas  it  is  ‘difficult  to 
get  intoxicated  on  beer,’  such  a  step 
would  ‘promote  more  general  consump¬ 
tion  of  hard  and  intoxicating  liquors.’ 

“Since  then,  as  in  the  present  instance, 
Hoover’s  prohibition  indorsements  have 
been  contained  in  formal  speeches  and 
writing,  whereas  the  supposed  liberal 
and  open-minded  views  have  always 
been  relayed  by  ‘close  friends’.” 

In  a  somewhat  similar  story  by  Elliott 
Thurston,  head  of  the  Washington 
Bureau  of  Neze  York  IVorld.  published 
on  January,  23.  and  inscrte<l  in  tbe  record 
by  Senator  Wheeler  also,  that  corre¬ 
spondent  reports  it  significant  that  Post¬ 
master  General  Brown,  Secretar  -  of 
War  Hurley  aRd  Secretary  of  the  In¬ 
terior  Wilbur  were  summoned  to  the 
White  House  preceding  the  undercurrent 
circulation  of  reports  of  Mr.  Hoover  s 
onen-mindedness.  .After  they-  Jffb 
Thurston  wrote,  “Mr.  Hoover’s  political 
secretary.  Walter  Newton,  “informed  a 
selected  few  newspaper  men  that  Mr. 
Hoover  was  being  misrepresented  in^the 
press  and  in  comment  of  public  men. 

■And  then  on  Tanuarv  27.  Washington 
Herald  reported :  “Another  develop¬ 
ment  in  the  prohibition  situation  yester¬ 
day  was  the  official  announcement  from 
the  White  House  that  President  Hoover 
stands  by  his  ‘bone  dry’  message  to 
Congress  on  the  Wickersham  report. 
This  was  made  by  Walter  Newton,  the 
President’s  political  secretary,  as  a  re¬ 
sult  of  newspaper  charges  aired  in  the 
Senate,  that  correspondentr  had  been  in- 
snired  at  the  White  House  to  sav  in 
effect  that  the  President  has  an  ‘open 
mind’  on  dry  law  changes.” 


BAN  ON  RADIO  AND  MOVIE  ADVERTISING 
IN  SCHOOLS  IS  RECOMMENDED 


SEEKS  END  TO  COPY  FEUD 


EDITORS  WARN  RADIO 
ON  NEWS  BROADCASTS 


Minnesota  Editors  Threaten  I 
Station  Programs  —  Wills 
Eveleth  Clarion  Elected 
President 


California  State  Commission  Objects  to  Invasion  of  Children’s 
Time  by  Commercial  Concerns — Urges  Change 
in  State  Law 


ELIMINATION  of  radio  and  motion  and  worde 
picture  advertising  from  the  class-  number  oi 
rooms  of  public  schools  is  advocated  in  in  the  sun 
the  report  of  the  California  State  Com-  mittee’s  ac 
mission  for  the  Study  of  Educational  While  tl 
Problems.  hour  by  t 

Invasion  of  school  children’s  time  by  California 
business  firms  giving  these  programs  is  ing  featuri 
declared  harmful  in  the  extensive  sur-  radio  use 
yey  of  conditions  in  the  California  pub-  stated  that 
lie  school  system.  propositior 

While  Verling  Kersey  of  Sacramento,  radio  stati 
superintendent  of  schools  in  California,  target  for 
stated  that  the  report  is  not  yet  off  the  oil  compai 
press  at  the  State  Printing  Plant,  Stuart  tion  hour 
Ward,  executive  secretary  of  the  com-  period  is 
mission,  revealed  that  the  report  con-  and  prival 
tains  the  following  statement  regarding  menting  t 
the  use  of  radio  and  motion  pictures  in  which  has 
the  schools  when  such  a  medium  carries 
“good-will”  advertising  material :  .  GREA1 

It  has  always  been  a  fundamental 
principle  of  American  education  that  the  t  K 

schools  must  protect  their  children  from 
exploitation ;  that  no  interest  shall  be  Colorado 
I^rmitted  directly  or  indirectly  to  adver-  La 

tise  in  the  class  room.  The  Commission 
regrets  to  report  that  this  principle  is  Ghan 

being  flagrantly  violated  in  many  Cali¬ 
fornia  schools  and  that  the  regular  work 
of  the  children  is  being  interrupted  Colorado 
largely  f)eca'use  modern  methods  of  ad-  ver  meet  ini 
vertising  have  insinuated  themselves  should  be 
into  the  school  system.  of  individu 

“Bv  donating  to  the  public  schools  refraining 
fine  radio  and  motion  picture  programs,  of  pleadini 
and  cleverly  enlisting  support  therefor  complaints 
from  teachers,  parents  and  school  offi¬ 
cials,  a  number  of  California  business 
firms  are  today  inducing  the  schools  to 
grant  them  advertising  time  in  the 
school  room.  The  Commission  is  unable 
to  see  any  practical  difference  between 
printing  the  words  ‘Brown  &  Co.  are 
good  merchants’  on  the  school  black¬ 
board,  and  permitting  the  words  ‘Brown 
&  Co.  are  making  you  children  a  present 
of  this  fine  program’  to  be  spoken  re- 
|>eatedly  in  the  class  room  or  to  be 
flashed  upon  a  motion  picture  screen. 

“The  admission  into  the  school  room 
during  school  hours  of  radio  and  film 
programs  carrying  ‘good-will’  publicity, 
establishes  precedents  which  naturally 
lead  other  firms  to  try  to  gain  admis¬ 
sion  for  their  own  advertising.  Grant¬ 
ing  one  firm  such  a  privilege  while  deny¬ 
ing  it  to  others  confers  an  unfair  trade 
advantage. 

“While  the  Commission  recognizes  the 
educational  values  of  carefully  selected 
motion  pictures  and  radio  programs,  it 
believes  that  such  features  should  be 
provided  by  the  schools  themselves  and 
not  left  to  the  interested  generosity  of 
commercial  firms.  The  average  child  has 
ample  opportunity  out  of  school  hours  to 
sec  fine  motion  pictures,  and  to  hear  much 
good  radio  music  and  the  broadcast  ad¬ 
dresses  of  prominent  men  and  women.  If 
special  motion  pictures  or  radio  programs 
are  needed  for  school  work,  they  should 
be  prepared  by  the  State  or  by  the  Fed¬ 
eral  Department  of  Education.  Our 
public  schools  must  not  be  commer¬ 
cialized.” 

In  view  of  the  “prevalence  of  interruo- 
tions  to  school  work,”  the  Commission's 
recommendations  included ; 

“That  by  amending  the  1029  School 
Code,  the  introduction  into  the  school 
room  of  any  radio  program  or  film, 
however  fine  its  quality,  which  is  so  an¬ 
nounced  or  so  titled  as  to  gain  ‘good¬ 
will’  for  its  sponsor,  or  which  advertises 
a  sponsor’s  wares,  be  forbidden  by 
statute. 

“That,  in  view  of  the  growing  impor¬ 
tance  of  radio  and  motion  pictures  as 
edticational  media,  the  legislature  author¬ 
ize  the  appointment  of  a  special  commis¬ 
sion  to  report  at  the  1933  session  how 
the  schools  may  properly  utilize  these 
two  new  means  of  public  instruction.” 

Mr.  Ward  stated  that  further  discus¬ 
sion  of  the  committee’s  views  on  the  sub¬ 
ject  would  not  be  authoritative. 

“The  report  was  carefully  considered 


A  resolution  asking  that  Minnesotj 
newspapers  and  national  pres®  associa¬ 
tions  cease  supplying  news  bulletins  to 
radio  stations,  was  adonted  by  the  Min¬ 
nesota  Editorial  Association  at  a  meet¬ 
ing  in  the  Hotel  St.  Paul,  St.  Paul 
Minn.,  Jan.  23-24.  Further  resolutions 
called  on  the  broadcasters  to  cease  the 
circulation  of  loose  statements  in  news 
broadcasts  and  that  they  precede  political 
speeches  on  the  air  with  announcements 
of  the  sponsor’s  name  and  the  price  paid 
for  the  broadcast. 

The  resolution  aimed  at  discontinuanct 
of  news  bulletins  also  carried  a  wamin)! 
that  “unless  radio  ceases  to  encroach  on 
the  newspaper  field,  Minnesota  news¬ 
papers  will  abandon  the  publication  of 
radio  progratns  entirely.”  The  reserva¬ 
tion  was  made  that  the  newspapers  stand 
ready  to  cooperate  with  radio  as  long  as 
it  stays  in  its  own  sphere. 

In  dealing  with  loose  statements  and 
the  circulation  of  rumors  over  the  air, 
it  was  resolved  that  the  association  seek 
some  legislative  action,  local  or  national, 
to  make  the  same  rules  that  apply  to 
newspapers  apply  to  the  radio.  The 
resolution  on  political  addresses  pointed 
to  the  fact  that  newspapers  are  required 
to  supply  such  information  on  politick 
advertising. 

A  new  system  of  producing  literature 
civic  betterment  movements.  It  is  for  the  blind,  invented  bv  Jens  K.  Gron- 
vided  into  various  units  throughout  the  dahl,  editor  of  the  Red  'll  ing  Daily  Rt- 
ty,  each  represented  by  a  district  publican,  was  recommended  by  the  asso- 
lairman.  Bernard  McCarthy  is  general  ciation  to  all  agencies  interested  in  the 

lairman.  welfare  of  the  sightless.  John  E.  Casey, 

The  most  recent  action  of  the  group  publisher  Jordan  Independent  and  presi- 
as  to  raise  a  fund  to  enable  a  number  dent  of  the  association,  was  commended 
children  who  were  without  clothing  for  his  services  during  the  past  year, 
attend  high  school  this  year.  The  St.  Peter  Herald  was  presented 

-  with  the  A.  M.  Welles  award  for  the 

WEAVER  SUCCEEDS  SUSONG  most  constructive  action  in  behalf  of 
_  communitv  betterment. 

incinnati  Po.t  Man  Named  Editor  of  ^  Kellogg,  former  United 

.  /-v  \  D  .States  Secretary  of  State,  and  Governor 

Covington  CKjr.)  Fo»t  Olson  of  Minnesota  were  the  principal 

Don  Weaver,  assistant  city  editor  of  speakers  at  the  banquet  Friday  night, 
le  Cincinnati  Post,  has  Ijeen  appointed  Grove  Wills,  Eveleth  Clarion,  was 
litor  of  the  Covington  (Ky.)  Post,  elected  president  to  succeed  Mr.  Casey, 
icceeding  Bruce  I.  Susong,  it  was  an-  Other  officers  chosen  were  D.  M.  Cough- 
iiinced  in  Cincinnati  this  week  by  Hn,  Waseca  Herald,  first  vice-president; 
rank  W.  Rostock,  president  of  the  Cin-  Harold  Barker,  Elbow  Lake  Herald, 
nnati  Post.  Weaver  will  begin  his  second  vice-president ;  Frank  Bargea 
?w  duties  Feh.  1.  The  Kentucky  Post  ^fountain  Lake  Observer,  third  vke- 
the  Kentucky  edition  of  the  Cincin-  president;  William  Duffy.  Shakopt 
iti  Post.  Argus-Tribune,  treasurer. 


Members  of  Welfare  Association, 
Made  Up  of  Press  Boys,  to  Make 
House-to-House  Canvas  for 
Chamber  of  Commerce 


GIBBONS’  COLUMN  OMITTED 


PEEKSKILL  STAR  PLANT  COMPLETED 


McCLURE  SYNDICATE  MOVES 

The  McClure  Newspaper  Syndicate 
will  move  Feb.  2  to  the  Standard  SUti^ 
tics  Building,  345  Hudson  street,  Ne 
York.  The  syndicate  has  for  many  year* 
occupied  offices  at  373  Fourth  avenue. 


The  new  plant  of  the  PeehskiU  (N.Y.)  Star,  shown  above,  was  visited  by 
more  than  I.OOO  persons  at  a  public  opening  Jan.  21.  The  paper  has  been 
orcupying  the  building  since  November,  but  final  construction  details  were 
completed  Jan.  15. 
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“It  Is  So  Ordered!” 


Summary  of  Wickershani  Commission  Report 


REMARKS 

OF 

HON.  JOHN  J.  BLAINE 

OF  WISCONSIN 

IN  THE  SENATE  OF  THE  UNITED  STATES 
Wednesday,  JaniLary  21,  1931 


A  CONDENSED  SUMMARY  OP  THE  WICKERSHAM  REPORT  BY 
THE  INTERNATIONAL  NEWS  SERVICE 


Mr.  BLAINE.  Mr.  President,  I  ask  unanimous  consent  to 
have  printed  in  the  Appendix  of  the  Record  a  condensed 
summary  of  the  Wickersham  report  prepared  by  the  Inter¬ 
national  News  Service.  As  the  Senate  will  appreciate,  the 
report  of  the  commission  is  very  lengthy  and  probably  it  will 
be  read  by  very  few  people,  while  the  condensed  summary 
which  I  have  asked  to  have  printed  in  the  Record  gives  the 
gist  of  the  report  in  readable  form  and  will  constitute  but  a 
very  small  portion  of  the  Record. 

The  VICE  PRESIDENT.  Is  there  objection?  The  Chair 
hears  none,  and  it  is  so  ordered. 


— l-acsiwUc  Rrt'roductioii  of  I’atic  2884  of  the 
Coiitircssioiial  Record  of  January  21, 


The  International  \ eus  Service  Summary  of  the  IVickersham 
Report  Jf  hich  Has  Unanimously  Ordered  Printed  in  the  Con¬ 
gressional  Record  JVas  JUritten  by  George  R.  Holmes,  Chief  of 
the  11'ashington  Bureau  of  International  News  Service. 
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OVN  VORyD 

or  Liters 


The  amazing  story  of  Lydia  Pinkham 
and  her  Vegetable  Compound  is  told 
in  the  P'ebruary  American  Mercury  by 
Robert  Collyer  Washburn,  former  New 
York  and  Paris  newspaperman.  And  no 
one  can  tell  the  story  of  this  product 
without  uttering  a  mighty  testimonial  for 
advertising,  as  red  hot  and  engrossing 
as  the  story  of  Barnum. 

The  comp<iund  at  first  had  a  purely 
local  reputation  and  Mrs.  Pinkham  gave 
it  away  to  neighbors.  It  was  only  when 
the  family’s  house  had  been  sold  over 
their  heads  and  when  they  actually  were 
face-to-face  with  hunger  that  they 
thought  of  commercializing  it.  They  dis¬ 
tributed  a  small  hand-bill,  and  the  first 
sale  was  an  event.  Encouraged,  they 
aimed  to  sell  a  bottle  a  day.  Every  cent 
received  was  used  for  the  printing  of 
more  hand-bills,  and  the  entire  family 
was  called  into  service  to  distribute  them. 
Boston,  Salem  and  Providence  were  in¬ 
vaded.  and  later  an  order  came  for  a 
dozen  bottles  from  a  Boston  drug  store. 

But  it  was  Will  Pinkham,  one  of 
Lydia’s  sons  and  one  of  the  unsung 
heroes  of  advertising,  that  started  the 
ball  rolling,  .\fter  collecting  a  check 

for  $84  in  Boston,  he  bought  a  column 
on  Page  One  of  the  Boston  Herald  for 
$60,  and  went  home  to  face  the  music 
that  followed  such  rank  extravagance. 

But,  Mr.  Washburn  says; 

Within  two  days  three  gross  of  the  Com¬ 
pound  was  ordered  by  wholesalers.  The  Pink- 
hams  continued  with  renewed  vigor  to  put  every 
nickel  hack  into  the  business.  Dan  (another 
son)  left  to  carry  the  good  word  to  Brooklyn. 
Often  he  wene  without  food,  without  clothes. 
He  wrote  freijuently  to  complain  that  he  could 
not  go  to  hear  Henry  Ward  Beecher  preach 

liecause  of  his  shabby  ap|>earance. 

Dan  was  an  early  master  of  advertis¬ 
ing,  too.  One  letter  he  wrote  home  said 
that  he  thought  they  were  missing  out 
because  they  made  no  mention  of  “Kid¬ 
ney  Complaints”  and  he  was  convinced 
there  were  many  suffering  from  that 
cause.  He  also  suggested  that  the  family 
distribute  a  batch  of  cards  in  the  grave¬ 
yard  “before  Decoration  Day,”  and  in¬ 
formed  them  that  he  was  in  the  habit  of 
writing  about  the  Compound  as  though  it 
were  a  note  to  a  friend  and  leaving  the 
notes  on  park  benches. 

But  one  of  Dan’s  “hrainstfrrms”  while 
in  Brooklyn 

led  directly  to  the  ultimate  triumph  of  the  Com¬ 
pound,  as  well  as  the  whole  modern  movement 
in  advertisintf.  He  suKRested  that  his  mother*s 
picture  lie  run  in  the  advertisements.  It  was 
the  first  time  that  such  a  thine  had  ever  been 
done. 

It  was  in  1879  the  famous  jocture  first  ap- 
peare<l.  Within  a  vear  it  had  jum|»e<l  the  sales 
Rreatly,  and  the  (^omimund  beRan  to  make  real 
money,  or  so  the  Piiikhams  thouRht.  After 
sw’eatinR  their  life’s  blood  and  stakine  their  all, 
th^  beRan  to  Ret  a  return. 

It  all  sounds  like  an  American  Matjacine 
success  storv.  It  was  and  a  bitter  one.  In 
1881.  .  .  f)an  and  Will  died,  aRed  3.1  and  29. 
Iloth  died  of  lunR  trouble  brouRht  on  by  the 
starvation  and  ex|>osure  incident  to  their  pro¬ 
motion  of  the  Rreat  elixir.  Lydia  thus  lost  two 
of  the  boys  she  idolized;  her  sorrow'  and  feelinR 
of  hopele.ssness  brouRht  al>out  her  own  death 
two  years  later. 

Mr.  Washburn  tells  of  how  the  copy 
was  tempered  to  meet  Federal  restric¬ 
tions,  but  the  expose  of  Kdward  W. 
Bole’s  iMdics*  Uom-c  Journal  and  Collier  s 
seemed  to  have  done  luithinp  but  increase 
the  sale  of  the  product.  Mr.  Washburn 
observes : 

More  than  $35,000,000  has  Iiecn  s|>ent  by 
Lydia's  heirs  and  assi^ois  to  broadcast  the  face 
that  (iod,  and  the  name  fif  her  husband  Rave 
her.  That  total  is  yet  swelled  l»y  fietween  one 
and  two  millions  every  year.  For  one  12- 
month  period,  hack  in  the  war  time  of  1898, 
the  Compound  was  the  most  heavily  advertised 
product  in  the  United  States. 

The  fact  that  Lydia  became  a  woman 
with  a  mission  and  that  she  promulgated 
the  psychological  slogan.  “Only  a  woman 
can  understand  a  woman’s  ills,”  and  that 
she  utilized  arguments  of  timely  interest 
in  her  copy,  are  other  reasons  given 
for  her  success. — J.  \V.  P. 

*  *  * 

iYNE  reason  for  the  great  popularity 
'“'  that  the  game  of  hockey  has  achieved 
during  the  past  three  years  is  because 


society  patronizes  it,  Paul  Gallico,  sports 
editor  of  the  New  York  Daily  News, 
says  in  the  February  Vanity  Fair.  So¬ 
ciety’s  love  for  the  game,  Mr.  Gallico 
says,  is  enhanced  by  the  fact  that  “les 
belles  dames  sans  merci  can  wear  their 
furs  in  the  boxes  all  evening.” 

Gallico  explains  the  game,  its  bloodi¬ 
ness,  its  quarrelsomeness,  its  excitement, 
and  adds: 

There  is  no  paine  that  moves  so  swiftly,  so 
si)eedily,  so  continuously,  and  so  poetically.  You 
forget  that  the  jdaying  surface  is  ice  and  sud¬ 
denly  Iiecome  part  of  an  illusion,  whereby  men 
who  seem  to  belong  to  a  strange  and  suiier 
race  are  moving  at  incredible  rates  of  siieed, 
with  all  the  lovely  grace  of  wheeling  birds. 
Hockey  is  full  of  rythm,  and  the  music  of 
motion,  but  thev  are  the  halt  rythms  of  jazz,  the 
stop-go,  go  and  stop  syncopations. 

In  an  autobiographical  sketch  Gallico 
discloses  that  he  was  known  in  his 
younger  days  as  John  L.  Sullivan,  Beau 
Brummel,  and  Robert  Tyre  Jones,  and 
that  “practically  all  my  stuff  is  written 
by  Damon  Runyon,  Grantland  Rice  or 
Westbrook  Pcgler.” — J.  W.  P. 

♦  ♦  ♦ 

'PHE  cover  of  the  February  Sun>ey 

Graphic  displays  the  rather  cynical 
sounding  phra.se  “Business  Does  Some 
Thinking."  But  the  articles  that  justify 
the  phrase  are  sane  and  stimulating. 
Mark  Wiseman  of  the  Blackman  Com¬ 
pany  (advertising  agents)  writes  wit¬ 
tily  on  “Why  I  Stay  in  Business.”  He 
didn't  like  business,  he  wanted  to  write, 
and  was  subsequently  a  reporter  and  re¬ 
write  man  on  the  Nexv  York  World, 
editor  of  a  country  weekly  in  Staten 
Island,  head  of  a  local  Civic  League, 
and  then  after  marriage  an  advertising 
agency  executive.  He  says  ; 

.Since  I  have  been  able  to  cease  worrying 
almut  tax  bills  and  notes  at  the  bank,  business 
itself  has  taken  on  a  different  color, 
r  get  a  spiritual  kick  out  of  business  far  more 
percussive  th.an  the  thrills  of  my  youthful  re¬ 
form  years. 

The  advertising  agencies  have  written 
and  delivered  the  love  letters  that  Big 
Business  has  Iteen  sending  to  its  new¬ 
found  friend  the  Public — the  figure  is 
Mr.  Wiseman’s.  He  comments  on  the 
rise  of  the  chains,  on  the  profit-system 
as  it  is  threatenerl  by  the  Soviet  Experi¬ 
ment.  the  lack  of  a  "broad  technique  of 
human  adjustment”  that  is  partly  to 
blame  for  business  depressions,  and  tbe 
advertising  profession  in  comparisfin 
with  law  and  medicine. 

-Another  business  man’s  thoughts  are 
A.  Lincoln  Filene’s  on  stabilization  in  re¬ 
tailing.  particularly  as  it  has  been 
threatened  by  the  increasing  importance 
of  Style  in  merchandise.  He  briefly  sum¬ 
marizes  an  investigation  of  seasonal 
variations  in  department  stores  which 
shows  that  the  chains  and  the  mail-order 
houses  are  making  the  most  valuable  con¬ 
tributions  to  regularizing  these  varia¬ 
tions.  And  Mr.  Filene  recommends  Busi¬ 
ness  Men’s  Institutes  for  informal  con¬ 
ferences  between  manufacturers  and 
distributors ;  but  “collective  judgments 
by  manufacturers  and  retailers  shall  not 
supplant  the  initiative  of  the  single 
manufacturer  or  the  single  merchant.” 
— R.  W. 

1^  lit  * 

IN  Collier's  for  Jan.  31  Owen  D. 

Young,  interview^  by  Elarl  Reeves, 
tells  “What  Makes  a  Business” — inter¬ 
esting  in  his  generalizations  about  the 
three  fundamentals :  tools,  men  and  prod¬ 
uct  (or  market)  ;  and  especially  in  his 
descriotion  of  the  G-E  unemployment 
plan,  which  he  justifies  as  a  means  of 
assuring  man-power  security  and  so  se¬ 
curing  maximum  efficiency  of  “tools.” 
In  .sharp  contradistinction  to  the  old- 
fashioned  moralizing  on  the  duty  of  Can- 
ital  to  Labor,  he  says  that  the  three 
fundamentals  must  be  kept  in  balance. 
“There  is  no  moral  rule  about  this :  eco¬ 
nomic  necessity  dictates  it.”  He  sees  his 
own  function  not  as  a  captain  of  indus¬ 
try  nor  as  an  agent  of  Capital,  but  as  a 
trustee  of  tbe  stockholders. — R.  W. 


A.P.  NOMINATES  DIRECTORS 


Five  Whose  Terms  Expire  This  Year 
Renominated — Five  Others  Named 

The  five  directors  of  the  Associated 
Press  whose  terms  expire  this  year  were 
renominated  for  election  this  week  by 
the  nominating  committee  of  the  .A.P. 
and  five  additional  candidates  were  also 
chosen.  The  by-laws  require  the  nom¬ 
ination  of  not  less  than  10  members  in  an 
election  of  directors. 

The  live  directors  renominated  are 
Elbert  H.  Baker,  Cleveland  Plain 
Dealer;  Richard  Hooker,  Springfield 
(Mass.)  Republican;  Clark  Howell,  At¬ 
lanta  Constitution;  J.  R.  Knowland, 
Oakland  (Cal.)  Tribune;  Stuart  H. 
Perry,  Adrian  (Mich.)  Telegram. 

The  five  new  nominees  are  W.  Carey 
Dowd,  Jr.,  Charlotte  (N.C.)  Neivs; 
George  B.  Longan,  Kansas  City  Star; 
.A.  L.  Miller,  Battle  Creek  (Mich.)  En- 
quirer-N ervs ;  W.  J.  Pape,  Waterbury 
(Conn.)  Republican;  O.  S.  Warden, 
Great  Falls  (Mont.)  Tribune. 

Elections  will  be  held  during  the  an¬ 
nual  meeting  of  the  A.P.  at  the  Hotel 
Commodore,  New  York,  April  20. 
Members  of  the  nominating  committee 
are  W.  Y.  Morgan,  Hutchinson  (Kan.) 
News,  chairman ;  David  \V.  Howe, 
Burlington  (Vt.)  Free  Press,  secretary; 
Samuel  E.  Hudson,  IVoonsocket  (R.I.) 
Call  &  Reporter;  F.  A.  Miller.  South 
Bend  (Ind.)  Tribune;  E.  B.  jeffress. 
Greensboro  (N.C.)  Nnvs;  E.  J.  Keist, 
Dallas  (Tex.)  Times-Herald ;  Frank  H. 
Hitchcock,  Tucson  (Ariz.)  Citiaen ;  J. 
H.  Dickey,  Jr.,  Butte  (Mont.)  Post. 


YOUTH  WINS  PRESS  TROPHY 


Alabama  Community  Service  Award 
Goes  to  18- Year  Old 

The  Alabama  Press  Association  has 
awarded  the  A’ictor  H.  Hanson  trophy 
for  the  year  19.30  to  the  Clanton  Chilton 
County  Nett’S  owned  and  edited  by  Wil¬ 
liam  Smith,  18,  reputed  to  be  Alabama’s 
youngest  editor.  The  trophy  is  awarded 
annually  by  the  Birmingham  N^etvs  to  the 
weekly  newspaper  judged  to  have  per¬ 
formed  the  most  outstanding  community 
service. 

Grover  C.  Hall,  editor,  Montgomery 
Advertiser,  as  spokesman  for  the  commit¬ 
tee  of  award  mentioned  among  the  ac¬ 
complishments  of  the  Chilton  County 
News  its  editorial  campaigns  for  a  rural 
schoftl  supervisor,  a  county  welfare 
wf)rker.  a  county  agent,  a  community 
chest,  buying  at  home,  drainage  of  the 
town  to  obtain  industrial  sites,  and  other 
local  projects. 


GUY  SUCCEEDS  QUINN 

(.'harles  Armour  Guy,  editor,  Lubbock 
(Tex.)  Avalanche-Journal  has  been 
named  publisher  of  the  newspapers,  suc¬ 
ceeding  the  late  L.  H.  Quinn,  who  died, 
presumably  from  a  heart  attack  and  ex¬ 
posure  while  on  an  automobile  trip  with 
Mr.  and  Mrs.  Guy  on  Jan.  18.  Mr.  Guy 
was  associated  with  Dorrance  Roderick, 
now  publisher  of  the  El  Paso  Times- 
Herald,  in  the  establishment  of  the  Lub¬ 
bock  Journal.  After  the  Journal  and 
Avalanche  were  consolidated  Mr.  Guy 
became  editor  of  both  publications.  Fun¬ 
eral  services  for  Mr.  Quinn  were  held 
Jan.  23  in  Lubbock  and  the  remains 
were  sent  to  Terre  Haute,  Ind.,  his 
former  home,  for  burial. 


DAILY  94  YEARS  OLD 

The  Netu  Orleans  (La.)  Times-Pica- 
yune  observed  its  94th  birthday  Sunday, 
Jan.  25.  Founded  in  1837  by  F.  A. 
Lumsden  and  (jeorge  Wilkins  Kendall, 
the  Picayune  was  published  through  four 
generations,  merging  in  1914  with  the 
Times-Democrat  to  form  the  present 
Times-Picayune.  L.  K.  Nicholson  is 
president  of  the  daily. 


ISSUES  MUNCIE  SURVEY 

The  Muncic  Star,  one  of  the  news¬ 
papers  in  the  Star  League  of  Indiana, 
has  issued  a  28-page  survey  of  its  trad¬ 
ing  territory.  It  ctmtains  statistics  on 
urban  and  agricultural  income,  financial 
resources  and  industrial  production. 


BRUNDIDGE  EXPOSES 
NEW  DIPLOMA  MILL 

Working  With  Head  of  Chiropractit 
Association,  Reporter  Uncoveri 
Bogus  Medical  School — Link 
Seen  With  1923  Mill 


Harry  T.  Brundidge,  St.  Louis  Star 
reporter,  added  another  to  his  racketeer¬ 
ing  exposures  when  he  uncovered  a  new 
diploma  mill  in  St.  Louis  operated  bv 
Dr.  Harry  Bf.  Frost  of  New  York 
Working  with  Dr.  John  J.  Stephens, 
president  of  the  Missouri  State  Chiro¬ 
practic  Association,  and  Dr  Thomas  F 
Maher,  secretary  of  the  Missouri  Stag 
Board  of  Chiropractors,  on  a  clue  fur¬ 
nished  through  two  classified  advertise¬ 
ments  in  the  “Instruction”  column  of  the 
.St.  Louis  Post-Dispatch,  Brundidge  was 
on  the  scene  when  Prosecuting  Attomej- 
Harry  Rosecan  led  a  raid  on  Frost's 
apartment  and  arrested  the  diploma  sales¬ 
man.  Frost  later  pleaded  guilty  and  was 
sentenced  to  one  year  in  prison. 

Following  the  exposure  an  order  was 
issued  by  Rosecan  for  the  arrest  of  Dr 
Robert  Adcox,  connected  with  the  pre 
vious  diploma  mill  ring  exposed  bv 
Brundidge  in  1923  and  1924. 

Dr.  Stephens  carried  on  negotiations 
with  Frost  under  the  assumed  name  oi 
“John  Raymond  Hagen.”  He  represent 
ed  himself  as  a  salesman  and  said  ht 
wanted  to  get  a  chiropractic  diploma 
When  he  learned  Frost  could  also  ge; 
him  a  medical  diploma  he  said  he  would 
buv  one  of  those,  too. 

Brundidge  conferred  with  Dr.  Stephen- 
and  Dr.  Maher  and  laid  plans  for  expos 
ing  Frost. 

The  advertisements  offering  instruc 
tions  to  nurses  and  young  men  desirou- 
of  becoming  chiropractors  were  first  pub 
lished  Jan.  12.  They  attracted  the  atten¬ 
tion  of  Dr.  Stephens  and  Dr.  Maher, 
who  decided  to  investigate.  Brundidge 
sat  in  with  them  and  the  expose  wa< 
published  in  the  Star  Jan.  23.  Toward 
the  end  it  was  feared  the  investigation 
would  drag  on  too  long  and  Frost  might 
discover  Dr.  Stephen’s  identity.  To  avoid 
this  Dr.  Stephens,  alias  “John  Hagen" 
told  Frost  he  was  having  trouble  withhi> 
wife  and  would  have  to  hurry  out  of 
town.  This  led  Frost  into  selling  Dr 
Stephens  two  diplomas  made  out  to  some 
one  else  with  the  promise  that,  as  soon 
as  possible,  he  would  send  diplomas  madt 
out  to  “Hagen.”  Dr.  Stephens  gave  hint 
$225  in  marked  money  as  the  final  pay¬ 
ment,  and  when  the  money  had  been 
passed  Prosecuting  Attorney  Rosecan 
detectives  and  Brundidge  entered  the 
apartment,  and  Frost  was  arrested.  Be- 
gus  diplomas,  seals  and  other  data  which 
showed  the  wide  scope  of  the  mill  were 
seized. 

CRITICISM  PRIVILEGED 


Los  Angeles  Judge  Sees  No  Libel  <> 
Comments  On  Public  OfficisI 

One  of  the  penalties  of  public  oflkr 
is  to  make  the  occupant  the  target  rt 
public  criticism,  which,  even  if  false.  # 
privilegc-d,  if  it  is  published  withoff 
malice,  was  the  recent  opinion  express^ 
by  Superior  Judge  Leon  R.  Yankwich 
of  Los  .Angeles,  in  deciding  that  Bert  H 
Humason.  former  special  agent,  ^ 
vestigator  and  chief  inspector  of  thr 
California  State  Board  of  Chiropr^'^ 
Examiners,  was  not  libelled  by  entia 
articles  published  in  the  Bulletin  of  tl* 
California  Chiropractic  Association. 

In  deciding  against  the  plaintiff. 
had  asked  $60,000  general  and  a  simw 
amount  of  punitive  damages  from Jl* 
association  and  from  individual  membfri 
Judge  A'ankwich  declared  that  the  tr®- 
of  the  articles  in  question  was  not  wj' 
sidered,  but  that  his  decision  was  nu« 
on  the  premise  that  they  were  nrt 
tnated  by  malice  toward  the  plaintm- 

NEW  EDITOR  NAMED 

Mrs.  Alan  R.  Chalmers,  has  bw 
moted  to  editor  of  the  Scarsdale  V 
Inquirer,  through  the  recent  resign*^ 
of  Henrietta  AlcFarlane,  who  has 
nounced  her  retirement  from  this  oeW- 
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PURELY  PERSONAL 


\7ANCE  C.  McCORMICK,  owner  and 
Vpiiblisher,  Harrisburg  (Pa.)  Morning 
Patriot  Olid  Evening  News,  has  been 


elected  president  of  the  Harrisburg  Art 
.\5SOciation. 

Thomas  Ferguson,  publisher,  Man¬ 
chester  (Conn.)  Evening  Herald,  under¬ 
went  an  operation  for  acute  appendicitis 
at  Manchester  Memorial  hospital,  Jan. 
2- 

George  B.  Longan,  president  and 
general  manager,  Kansas  City  Star,  and 
Mrs.  Longan,  are  passengers  on  the 
liner  Malolo  for  Honolulu.  They  ex¬ 
pect  to  remain  in  Hawaii  three  or  four 
weeks. 

Davis  Merwin,  president  and  general 
manager  of  the  Bloomington  (111.) 
Pantagraph,  has  been  elected  vice- 
president  of  the  Bloomington  .Association 
of  Commerce. 

\V.  Laurence  Dickey,  publisher,  Kansas 
City  Journal-Post,  last  week  was  elected 
a  three-year  trustee  of  the  Kansas  City- 
Horner  Conservatory  of  Music. 

Douglas  Gordon,  editor,  Norfolk  (Va.) 
Ledger-Dispatch,  addressed  the  Suffolk, 
\a.,  Woman's  Club  last  week  on  “The 
Motion  Picture." 

W.  G.  West,  who  was  secretary  to 
former  Governor  Clyde  M.  Reed  of 
Kansas,  has  returned  to  the  editorship 
of  the  Kansas  Stockmeut. 

Merle  Slane,  co-publisher,  Peoria 
(Ill.)  Journal-Transcript,  is  siKMuling  a 
month’s  vacation  in  Miami,  Fla. 


IN  THE  BUSINESS  OFFICE 

D  EY  BOWLES,  formerly  with  the 
advertising  department,  Denver 
Post,  is  now  associate  publisher  and 
editor  of  newspapers  at  Kingman.  Ariz. ; 
Parker,  Ariz,  and  Needles,  Cal. 

Pleas  _  Greenlee,  advertising  manager, 
Shelbyiille  (Ind.)  Democrat,  and  former 
adjutant,  Indiana  department,  American 
Legion,  is  chief  engrossing  clerk  in  the 
House  of  Representatives  in  the  current 
general  assembly. 

Earl  H.  Maloney,  advertising  manager, 
Peoria  (111.)  Jour)ial -Transcript,  has 
been  re-elect^  a  director  of  the  Peoria 
Better  Business  Bureau. 

Mrs.  Lucile  Huntington  Shoop,  in 
charge^  of  advertising  promotion  for  the 
Christiem  Science  Monitor,  Boston  has 
just  returned  from  a  motor  trip  through¬ 
out  the  South. 

Don  King  has  resigned  as  business 
manager  of  the  Shanghai  Evening  Post 
Mercury  to  begin  publication  of  the 
China  Clipper,  a  monthly  insurance  mag- 
laine.  He  continues  to  act  as  corre- 
^ndent  for  Universal  Service  and  as 
^ma  manager  for  King  Features  Syn¬ 
dicate.  A.  E.  Lucey,  advertising  man¬ 
ager  of  the  .American  Asiatic  Under¬ 
writers,  has  taken  charge  of  the  adver¬ 
tising  det«rtment  of  the  Post  and  Mer¬ 
cury,  which  is  owned  by  C.  V.  Starr, 
president  of  the  insurance  concern. 

William  J.  Cannon,  vice-president, 
iarrytown  _(N.\  .)  Daily  Ne7vs,  has  re¬ 
turned  to  his  office  after  a  severe  attack 
Of  grippe. 

Francis  P.  Buckley,  national  adver- 
tismg  manager.  Bridgeport  (Conn.) 
Itmes-Stj^,  has  resigned  to  join  the 
s*les  staff  of  Bertolet  &  I^mon,  special 
representatives  of  566  Fifth  avenue.  New 
Buckley  was  formerly 
W'tn  the  display  department,  Waterbury 
tUinn.)  Republican- American. 

William  P.  Trefny,  local  advertising 
^wger  of  the  Chicago  Herald  &  Ex- 
rmwer  has  been  appointed  vice-chair- 
™n  of  the  newspaper  advertising  con- 
rest  and  exhibit  committee  by  C.  C. 

Council  of  Chicago  Advertising 

has  been  ap- 
“(I'ortising  manager  of  the 
Fl.t'u"  ^^or,  succeeding  R.  F. 

who  has  been  made  business 

manager. 

Church,  crediit  manager, 
\  l-fdger-Dispatch,  has  re- 

*d  to  his  desk  after  an  illness. 


IN  THE  EDITORIAL  ROOMS 


Gardner  cowles,  jr.,  manag- 

inor  pHitnr  nf  tVip  A)/’c 


FOLKS  WORTH  KNOWING 


the  sports  page  called  “The  Lucky  Dog.” 
He  attempts  to  pick  winners  in  the  day’s 


ing  editor  of  the  Des  Moines  (la.) 
Register  and  Tribune,  flew  to  Chicago  on 
a  business  trip  Jan.  24.  He  went  in  the 
dailies’  plane,  “Good  News  1 1.” 

J.  D.  Keator,  managing  editor,  Scran¬ 
ton  (Pa.)  Times,  is  seriously  ill  at  his 
home  in  that  city. 

Mrs.  Seth  Parsons  has  joined  the  staff 
of  the  Big  Spring  (Tex.)  Herald  as 
editor  of  the  women’s  section.  She  suc¬ 
ceeds  Miss  Ada  E.  Lingo,  resigned. 

Mrs.  William  Brown  Meloney,  editor. 
New  York  Herald  Tribune  Magazine  was 
the  speaker  at  the  annual  graduating 
exercises  of  the  Girls  Central  School  of 
the  Young  Women’s  Christian  Associa¬ 
tion  of  Brooklyn,  Jan.  30. 

Charles  Scott  Williams,  former  sports 
editor,  Harrisburg  (Pa.)  Evening  News, 
has  been  appointed  United  States  Com¬ 
missioner  at  Williamsport  where  he  is 
now  practicing  law. 

Allen  Raymond,  Nero  York  Herald 
Tribune  reportorial  staff,  will  address 
the  Brooklyn  W'omen’s  Club  at  a  Round 
Table  Luncheon,  Feb.  16. 


PAUL  WAKEFIELD.  Houston,  Tex., 
newsnanerman.  who  recently  was 


L  newspaperman,  who  recently  was 
named  a  member  of  the  executive 


Larry  l^esautels,  assistant  sports 
editor.  Grand  Forks  (N.D.)  Herald,  has 
returned  to  his  desk  after  a  week’s  ill- 


W.  G.  Secrest,  reporter  and  Milt 
Mumblow,  photographer,  Kansas  City 
Journal-Post,  and  W.  L.  Hartley  and 
William  Bowersock,  Kansas  City  Star 
staff,  made  airplane  trips  to  Maryville, 
Mo.,  Jan.  12  to  cover  for  their  papers 
the  burning  of  a  Negro  by  a  mob. 

Dan  T.  Kelliher,  Kansas  City  Journal- 
Post  staff,  was  in  Topeka  and  vicinity 
recently  on  a  poison  mystery  story. 

Leigh  B.  Motherwell,  Portland  (Me.) 
Evening  Express  staff,  has  been  elected 
a  member  of  the  Westbrook  School 
Board. 

Folger  McKinsey,  writer  of  the 
“Bentztown  Bard"  column  in  the  Balti¬ 
more  Sun,  is  now  broadcasting  once  a 
week  over  Station  WBAL,  Baltimore. 

William  Howard  Kennedy  of  tbe 
Waterbury  (Conn.)  Republican,  has  been 
covering  the  ski  and  snowshoe  Olympic 
tryouts  held  at  Salisbury,  Conn.  Thomas 


staff  for  Gover¬ 
nor  R.  S.  Sterl¬ 
ing  of  Texas, 
has  had  broad 
experience  i  n 
newspaper  work 
and  politics.  He 
served  as  pub¬ 
lic  i  t  y  director 
during  Governor 
Ross’  recent 
campaign. 

After  gradua¬ 
tion  from  the 
University  o  f 
Paul  Wakefield  Texas,  _  M  r  . 

Wakefield  joined 
the  staff  of  the  Houston  Chronicle.  He 
served  overseas  during  the  war  with  the 
French  and  American  armies  and  later 
toured  Germany  and  France  w  ith  a  group 
of  American  news  writers. 

After  the  war  he  rejoined  the  Chron¬ 
icle  and  continued  with  it  ten  years. 
For  a  time  he  was  in  New  York  with 
the  United  Press,  and  in  1926  went  to 
Europe  on  an  extended  writing  assign¬ 
ment. 


Ruth  Mugglebee,  special  writer,  Boston 
American,  is  conducting  a  course  in 
journalism  for  women  at  Boston,  under 
the  auspices  of  the  state  Department  of 
Ivducation,  University  Extension  Divi- 


Goodman,  staff  photographer,  has  also 
been  on  the  Salisbury  assignment. 

Melville  H.  James,  who  recently  con¬ 
ducted  the  Harrisburg  (Pa.)  Tele¬ 
graph’s  “Call  It  a  Day"  column,  has 
been  appointed  to  head  the  publicity 
bureau  of  the  executive  department  under 
Governor  Pinchot. 

Miss  Sybil  Reppert,  Buffalo  Times 
feature  writer,  has  gone  to  her  home 
in  Buchanan,  W.  Va.,  to  recover  from 
an  attack  of  pneumonia  prior  to  re¬ 
turning  to  duty  on  the  Times  staff. 

Thomas  Meehan  of  the  Philadelphia 
Record,  is  conducting  a  race  feature  on 


Andrew  M.  Lyon,  city  hall  reporter, 
Bridgeport  (Conn.)  Post,  is  covering  the 
legislature  at  Hartford  for  the  Post  and 
the  Bridgeport  Telegram. 

Raymond  J.  Fanning,  city  editor, 

Niver  W.  Beaman,  assistant  city  editor, 
and  William  J.  Donahue,  schools  and 

club  reporter,  of  the  Waterbury  (Conn.) 
American,  have  resumed  their  duties  after 
illnesses. 

William  F.  Holland,  city  editor, 

Worcester  (Mass.)  Ez'cning  Gazette, 

who  has  been  confined  to  his  home  with 
a  serious  illness,  returned  to  his  wprk 
this  week. 

E.  J.  Hart  of  the  Scranton  (Pa.) 
Times,  is  again  covering  the  legislature 
for  that  newspaper. 

Mrs.  Oscar  W.  Noble,  literary  and 
music  critic  of  the  Waterbury  (Conn.) 
American,  addressed  the  Waterbury 
Naturalist  Club  recently. 

Thomas  B.  Watkins,  young  newspaper¬ 
man,  who  has  been  in  New  York  for 
the  past  year,  is  spending  a  few  weeks 
wi'h  his  parents,  Mr.  and  Mrs.  Joseph  P. 
Watkins,  in  Charlotte,  N.  C. 

Earl  C.  Braniff,  assistant  state  editor, 
Hartford  (Conn.)  Times  and  formerly 
state  editor,  Waterbury  (Conn.)  Re- 
piddican,  has  been  visiting  Harold  E. 
Senior,  police  reporter,  Waterbury 
(Conn)  American. 

Leslie  Moore,  formerly  with  the  .Vnv 
Haven  (Conn.)  Register,  has  joined  the 
city  staff,  Hartford  (Conn.)  Times. 

(Continued  on  ne.rt  Page) 


CIENCE  PROVES  IT! 

— Here*s  What  the  Boys  Themselves  WANT! 


YOUNG  BUFFALO  BILL 


By  Harry  F.  O'Neill 
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CCIENTIFIC  tests  made  on  13,000  boys 
^  prove  the  cowboy  is  still  the  real  hero  of 


the  youngsters.*  Their  first  ambition  is  to  be 
riding  the  plains  on  bucking  bronchos,  whoop¬ 
ing  it  up  after  bad  men  and  Indians,  always 
sure  that  if  things  get  too  hot  the  U.  S.  Cav¬ 
alry  will  come  galloping  to  the  rescue. 


•  Report  oj  Dr.  Harvey  C.  Lehman,  of  Ohio 
Vniversity,  and  Dr.  Paul  A.  Witty,  Xorthwent- 
ern  Unlvergity,  before  American  Ateoeiation  for 
the  -tdrawement  of  Seicfi<-c  at  Cleveland,  Jan. 
2,  1931. 


trumpets  blowing,  flags  flying.  They're  all 
Young  Buffalo  Bills  in  spirit.  It's  response  to 
that  spirit  that  has  made  "Young  Buffalo  Bill" 
a  strip  that  has  been  growing  steadily  in 
popularity  for  six  years.  Forty-two  news¬ 
papers  have  found  "Young  Buffalo  Bill,"  the 
boys'  favorite — and  the  boys  include  all  of  us 
who  have  ever  been  Young  Buffalo  Bills  at 
heart. — Why  not  try  it  out  among  your 
strips? — TEST  the  response  scientifically. 
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(Continued  from  page  XIII) 

John  H.  Mahoney,  city  hall  reporter, 
II  orcestcr  (Ma.ss.)  Telegram,  was  re¬ 
cently  elected  president  of  the  Worcester 
County  .\ssociation  of  the  University  of 
Maine  .\lumni. 

Miss  llorothy  .Sawyer,  society  editor, 
Hartford  (Conn.)  Courant,  and  Maurice 
R.  Cronan,  niRht  city  editor  of  the 
Courant,  have  announced  their  engage¬ 
ment. 

Hilton  Butler,  manager  of  the  Jack- 
son  (Miss.)  bureau,  Memphis  Commer¬ 
cial  .Ippeal,  has  been  transferred  tem¬ 
porarily  to  Nashville  to  cover  the  legis¬ 
lature.  Gus  Robinson  is  in  charge  of 
the  Jackson  bureau. 

Edmund  Cikanck,  formerly  secretary 
to  Henry  Justin  Smith,  managing  editor, 
Chicago  Daily  News,  has  been  given  a 
position  on  the  news  staff.  Herbert 
Pickard,  formerly  assistant  to  D.  G. 
Alexander,  Naborhood  News  editor,  is 
now  on  general  assignments. 

Bob  Marks,  reporter,  Memphis  (Tenn.) 
Evening  Appeal,  has  resigned.  He  will 
leave  soon  for  a  stay  in  Europe. 

Brooks  H.  Beitler,  news  editor,  Chi¬ 
cago  Daily  Xci.os,  is  spending  ten  days 
in  Florida. 

James  Marlow,  police  reporter.  New 
Orleans  Times- Picayutie,  is  visiting  in 
New  York.  His  position  is  being  filled 
by  T.  .\lbert  Smith. 

Earl  A.  Selle  has  resigned  from  the 
Shanghai  Evening  Post  and  Mercury  to 
join  the  reportorial  staff  of  the  China 
Press. 

Russell  V.  Hamm,  Chicago  Daily  .Vett’j 
photographer,  has  returned  from  an  auto¬ 
mobile  tour  of  I'lorida. 

Carroll  Stalcup,  reportorial  staff,  Lin¬ 
coln  (Nebr.)  Slate  Journal,  has  left  for 
Chicago,  where  he  intends  to  take  up 
advertising  work. 

Miss  Dorothy  Burton  Whitney,  form¬ 
erly  on  the  sf>ciety  staff,  Portland  (Me.) 
Press  Herald,  has  joined  the  Skowhegan 
(Me.)  Independent  Reporter. 

Howard  M.  Fuller,  state  editor.  Peoria 
(Ill.)  Star,  is  covering  the  Illinois 
legislature  at  Springfield. 

Edwin  Sinclair  Thomas,  who  writes  an 
outdoor  feature  page  for  the  Columbus 
(O.)  Dispatch,  has  been  appf)inted  cura¬ 
tor  of  natural  history  at  the  Ohio  State 
.•\rchacological  and  Historical  Society 
M  useum. 

Powell  Ott.  formerly  of  Philadelphia, 
and  .several  New  FLngland  dailies,  is  now 
on  the  reportorial  staff.  New  Orleans 
Morning  Tribune. 

Russell  E.  Campbell  of  the  city  staff, 
Indianapolis  Star,  and  Mrs.  Campbell, 
are  the  parents  of  a  daughter. 

Mrs.  Eleanor  Pettersch,  society  edi¬ 
tor.  Grand  Rapids  (Mich.)  Herald,  is 
confined  to  her  home  with  a  throat  in¬ 
fection. 

A.  M.  Guptill,  former  United  States 
Vice-Consul  at  Nanking  and  recently 
managing  editor  of  the  Tientsin  North 
China  Star,  has  joined  the  Shanghai 
China  Pre.rs  as  news  editor. 

Paul  Wooton,  head  of  the  Washington 
bureau,  .Vert’  Orleans  Times-Picayune, 
was  scheduled  to  visit  New  Orleans 
Jan.  29.  and  address  the  members’  coun¬ 
cil  of  the  .Association  of  Commerce  on 
Federal  activities  of  interest  to  Louisi¬ 
ana  and  New  Orleans. 

Harlan  S.  Miller,  columnist  on  the 
Des  Moines  (la.)  Register,  and  Mrs. 
Miller,  are  parents  of  a  daughter  born 
Jan.  21.  Mrs.  Miller  was  formerly  a 
reporter  on  the  Des  Moines  (la.)  Trib¬ 
une. 

Howard  Mann.  Chicago  Daily  A’crt’j 
sports  editor,  is  on  vacation  in  the 
South. 

p.  H.  Murphv  has  resigned  as  news 
editor  of  the  IVavdrly  (la.)  Democrat. 

Guy  L.  Spencer,  Omaha  World-Her¬ 
ald  cartoonist,  has  been  appointed  to  the 
Nebraska  state  game  and  parks  com¬ 
mission  by  Governor  Charles  W.  Bryan. 

Hallett  Abend,  Neyv  York  Times  cot- 
respondent,  has  returned  to  Shanghai 


after  a  trip  to  South  China  and  FTiilip- 
pines. 

R.  S.  Tevis,  marine  editor,  Houston 
Post-Dispatch,  and  Mrs.  Tevis,  are  par¬ 
ents  of  a  son  born  recently. 

Howard  Gillespie,  night  sports  editor, 
Lincoln  (Neb.)  State  Journal,  has  been 
elected  to  the  Nebraska  chapter  of  Sigma 
Delta  Chi,  journalistic  fraternity. 

C.  Norman  Stabler,  financial  editor, 
.Wie  York  Herald  Tribune,  and  Mrs. 
Stabler,  will  sail  on  the  Empress  of 
York  Jan.  31.  for  a  trip  to  Bermuda. 

Bertrand  K.  Hart,  columnist.  Provi¬ 
dence  (R.I.)  Journal  and  Evening  Bul¬ 
letin,  spoke  before  the  Southeastern 
Massachusetts  League  of  School  Pub¬ 
lications  at  Fall  River,  Mass.,  Jan.  22  on 
newspaper  work. 

E<lward  D.  (Ted)  Small,  sports  edi¬ 
tor.  Portland  (Me.)  Evening  Express 
and  Sunday  Telegram,  was  given  a  sur¬ 
prise  party,  Monday  evening,  at  the 
Deadliners’  Club  in  honor  of  his  25 
years’  service  as  a  newspaperman.  He 
was  presented  with  several  gifts,  in¬ 
cluding  $25  in  gold  from  Guy  P.  Gan¬ 
nett.  publisher.  C.  Dwight  Stevens,  city 
editor.  Express,  was  master  of  ceremo¬ 
nies. 

E.  C.  Eyler.  day  telegraph  editor. 
Prank  Forks  (N.D.^  Herald,  addressed 
Sigma  Delta  Chi,  Imiversity  of  North 
Dakota  journalism  fraternity,  at  a  lunch¬ 
eon  meeting  recently. 

Victor  Shultz,  editorial  writer  for  the 
Des  Moines  (la.)  Register  and  Tribune, 
underwent  a  major  operation  Jan.  23. 

Miss  Margaret  Doty  of  the  rotograv¬ 
ure  department.  .Veto  York  Herald  Trib¬ 
une.  has  an  article  in  the  March  Forum 
on  New  York  receptions  entitled  “Cor¬ 
diality  by  the  Carload.” 

Cai)t  William  J.  Slator,  city  editor, 
li’aterbury  (Conn.)  Republican,  has 
been  elected  vice-president  of  the 
Waterbury  chapter.  Reserve  Officers 
-Association. 

I'red  Mollenkopf,  city  editor,  and  Ur¬ 
ban  T.  Murphy,  assistant  city  editor, 
Toledo  Blade,  have  returned  to  their 
desks  after  illnesses. 

James  S.  Gibbons  of  the  Scranton 
(Pa.)  Sun  staff,  is  recovering  from  a 
long  illness.  He  recently  spent  several 
weeks  at  Atlantic  City. 

Frank  Nally  has  rejoined  the  city  staff 
of  the  Toledo  Blade,  filling  the  place  left 
vacant  by  the  resignation  of  Stewart 
Hooker,  who  has  joined  the  standing 
committee  of  the  .American  Newspaper 
Publishers’  Association. 

James  P.  Copeland,  political  writer, 
Bridgeport  (Conn.)  Sunday  Herald,  is 
covering  the  state  legislature  at  Hart¬ 
ford  this  term. 

Weston  N.  Nordgren,  editorial  staff 
member.  Salt  Ixike  City  Deseret  Aden’s. 
and  Mrs.  Nordgren,  are  parents  of  a  son 
born  recently. 

Rill  Carlton  has  succeeded  George  A. 
Scott  a  sports  editor  of  the  Punx.<:utaw- 
ney  (Pa.)  Spirit.  Scott  is  attending 
Pennsylvania  State  College. 

Albert  W.  Fuller  of  the  Brockton 
(Mass.)  Daily  Er/ening  Enterprise  staff, 
has  been  appointed  a  second  lieutenant 
in  the  United  States  Officers’  Reserve 
Corps. 

George  O.  Williams,  managing  editor 
of  the  .Albany  (N.Y.)  Times-Union,  and 
Mrs.  Williams  are  on  a  three  weeks’ 
cruise  to  the  West  Indies. 

WEDDING  BELLS 

P  RNEST  T.  PEARSON,  staff  photog- 
rapher,  Springfield  Illinois  Stale 
Journal,  to  Miss  Ruth  M.  Edwards,  of 
Washington.  Ind.,  in  Indianapolis,  Jan. 
22. 

Robert  C.  Furman,  circulation  depart¬ 
ment.  Decatur  (Ill.)  Daily  Reriew,  to 
Miss  Cora  Mitchener,  Jan.  17. 

Tames  Madison  Thompson,  of  the  ad¬ 
vertising  department.  New  York  Herald 
Tribune,  to  Miss  Helen  Belle  Water¬ 
bury  of  New  York  at  the  Little  (Thurch 
Around  the  Corner,  Tan.  26.  William 
E.  Haskell,  Jr.,  also  of  the  Herald  Trib¬ 
une,  was  best  man. 

.Albert  L.  Alford,  editor  of  the  Lezvis- 
ton  (Idaho)  Tribune,  to  Miss  Catherine 
Hahn,  of  Lewiston,  recently.  They  are 
touring  Southern  California. 


U.  S.  DEPORTS  NEWS  MAN 
FOR  COMMUNISM 

Gordon  Catcaden  of  Detroit  Newi 
and  Other  Dailies  Expelled 
for  a  Year  and  a 
Day 

(.By  telegraph  to  Edito*  &  Publisbex) 

Detroit,  Jan.  26 — Gordon  Cascaden 
special  European  correspondent  for  tht 
Detroit  News  and  several  other  United 
States  newspapers  was  deported  fron 
the  United  States  here  today.  His  de¬ 
portation  was  for  one  year  and  one  dav 
and  w'as  made  on  the  grounds  that  ht 
had  violated  the  law  which  provides  tha- 
no  one  who  is  affiliated  with  any  organi¬ 
zation  teaching  rebellion  or  oppositior 
to  organized  government  can  be  per¬ 
mitted  to  enter  the  United  States,  ac¬ 
cording  to  John  Zurbrick,  district  immi¬ 
gration  inspector  at  Detroit. 

Zurbrick  said  that  a  special  board  oi 
inquiry  had  examined  Cascaden  and  tht 
latter  admitted  he  subscribed  to  the  prin 
ciples  of  Communism.  Russian  docu 
ments  found  on  him  were  turned  over 
to  a  former  Department  of  Justice  agen- 
for  translation  and  photostatic  copies 
were  made  of  them,  but  Zurbrick  re¬ 
fused  to  reveal  the  text  of  the  transla- 
tion. 

Cascaden  is  well-known  in  Canadiat 
newspaper  circles  and  has  worked  for 
several  Canadian  newspapers. 

He  had  been  held  in  the  Waj-nt 
County  jail  at  Detroit  since  Saturday 
when  he  was  stopped  at  the  Detroit  and 
Windsor,  Canada,  tunnel.  Cascaden  is  a 
Canadian  and  is  47  years  old. 

WILLIAM  F.  WILEY  ELECTED 

William  Foust  Wiley,  general  manager 
of  the  Cincinnati  Enquirer,  was  recently 
elected  president  of  the  Cincinnati 
Chamber  of  Commerce.  Mr.  Wiley  has 
recently  been  head  of  a  committee  which 
conducted  a  survey  of  the  needs  of  the 
citv  and  its  chamber  of  commerce.  .\ 
three-year  program  of  progress  to  he 
started  by  the  chamber  will  include  ex¬ 
penditure  of  a  $200,000  fund  during  that 
time  in  general  advertising. 

MISS  BOOTH  TO  WED 

The  wedding  of  Virginia  Kingswood 
Booth,  daughter  of  Ralph  Hannon 
Booth,  American  minister  to  Denmarlt. 
and  Mrs.  Booth,  and  William  Dickerman 
Vogel,  of  New  York  and  Milwaukee 
will  be  held  in  Copenhagen  March  4,  it 
was  announced  this  week.  Mr.  Booth  is 
publisher  of  the  Booth  newspapers,  of 
Michigan,  and  president  of  the  Detroit 
Institute  of  Fine  Arts. 

WOMAN  NAMED  EDITOR 

Mrs.  Maude  Mullen  Martin  has  been 
named  editor  of  the  Putnam 
(O.)  Gazeite  by  executives  of  Ohm 
News,  Inc.,  which  purchased  the 
a  year  ago.  Mrs.  Martin,  who  joined  the 
paper  eight  years  ago  after  being  with 
the  Lima  Republican-Gazette  for  son* 
years,  will  succeed  John  C.  Scipps. 

EDITORS  IN  LEGISLATURE 

Three  Nebraska  editors  are  mein- 
bers  of  the  1931  state  legislature 
They  are  W.  E.  ITuckendorf,  editor  and 
publisher,  Bassett  Rock  County  LeMtr, 
M.  C.  Warrington,  .Masson  City 
script,  and  S.  C.  Blackman.  Tilden  uti- 
zen.  All  are  members  of  the  house. 

SELLS  INTEREST  IN  DAILY 

W.  E.  Rouse,  of  Newport  News,  Va. 
and  Raymond  B.  Bottom,  foriner  cap¬ 
tain  in  the  U.  S.  Army,  stationw  a 
Fortress  Monroe,  Va..  have  purchw 
the  interests  of  L.  E.  Pugh  in  the 
Port  News  (Va.)  Daily  Press 
Times-Herald.  Lewis  T.  Jester  will  re 
main  as  editor  of  the  two  papers. 

BYERS  ON  WAY  HOME 

Vincent  G.  Byers,  managing  editor^ 
the  New  York  Evening  Post,  is 
back  in  New  York  Feb.  5  after  an  auto¬ 
mobile  trip  to  California. 
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^ '  ]Vew  Brands  -  -  IVew  Profits  -  -  NEW  ENGLAND! 

(A  Perfect  “Eventual”  Combination  for  1931) 


MASSACHUSETTS— Population,  3,8S2,35b 

Circu-  2.S00  10,000 

lation  line*  lines 

•Attieboro  Sun . (E)  6,027  .04  .04 

tBoiton  Eve.  American. ..  (E)  260,266  .50  .50 

tBotton  Sunday  Advertieer 

(S)  467,446  .75  .75 

tBoiton  Globe  . (MAE)  299,665  .50  50 

tBoston  Transcript  . (E)  38.136  .25  .25 

tBoiton  Post . ......(M)  374.863  .60  .60 

tBoston  Poet  . (S)  330,281  .55  .55 

*Brockton  Enterprise  . (E)  24.809  .08  .08 

*Pitchburg  Sentinel  . (E)  11.886  .06  .045 

^Haverhill  Gazette . (E)  16,024  .07  .06 

*Lawrence  Eagle-Tribune 

(MAE)  25.677  .10  .09 

•Lynn  Item  . (E)  17,505  .065  05 

•Lowell  Courier-Citizen  and 

Evening  Leader _ (MAE)  16,949  .07  .07 

•New  Bedford  Standard 

Mercury  . (MAE)  28.828  .10  .10 

•New  Bedford  Sunday 

Standard  . (S)  24.227  .10  .10 

tNorth  Adams  Transcript.  (E)  10,517  .05  .04 

tPitts6eld  Eagle  . (E)  19,409  .06  .  06 

•Salem  News  . (E)  21,867  .09  .07 

•Taunton  Gazette . (E)  9,095  .05  .035 

•Worcester  Telegram  and 

Evening  Gazette.. .  .  (MAE)  105,420  .28  .35 

•Worcester  Sunday  Telegram 

(S)  52,591  .21  .18 

CONNECTICUT— Population,  1,380,631 
•Bridgeport  Post  Telegram 

(EAM)  48,143  .15  15 

•Bridgeport  Post . (S)  24,738  .10  .10 

tHanford  Courant  . (M)  41,460  .10  .10 

•Hartford  Courant  . (S)  62,472  .15  .15 

•Hartford  Times . (E)  61,316  .15  .15 

tMiddletown  Press  . (E)  8,665  .055  .035 

tNaugatuck  News  . (E)  5,181  .035  .035 

tNew  Haven  Register. .  (EAS)  58.202  .16  .15 

•New  London  Day . (E)  14,368  .06  .05 

•Norwalk  Hour  . (E)  7.808  .045  .045 

tSouth  Norwalk  Sentinel. .  (E>  5.962  .045  .035 

•Stamford  Advocate  . (E)  12,669  .065  .055 

MAINE — Population,  768,014 
•Portland  Press-Herald  Express. 

Sunday  Telegram. .  (MAE)  63.158  .20  .16 

NEW  HAMPSHIRE— Population.  443,683 
•Concord  Monitor-Patriot. .  (E)  6.894  .05  .03 

fKeene  Sentinel  . (K)  4.365  .036  .025 

•Manchester  Union-Leader 

(MAE)  33.694  .15  .12 

RHODE  ISLAND— Population,  604.397 

•Pawtucket  Times  . (E)  30.590  .09  09 

•Providence  Bulletin  . (E)  85,471  .20  .27(B) 

•Providence  Journal  . (M)  44.812  .12  .27(B) 

•Providence  Journal  . (S)  87.321  .20  .20 

•Providence  News-Tribune.  (E)  31,524  .10  .10 

•Providence  News-Tribune.. (S)  8,259  .10  .10 

•Westerly  Sun  . (EAS)  5.553  .04  04 

tWoonsocket  Call  . (E)  15,949  .06  .06 

VERMONT — Population,  352,428 

•Barre  Times  . (E)  7,273  .04  03 

TBrattleboro  Reformer  ...(E)  3.624  .035  02 

•Burlington  Free  Press...  (M)  16,180  .065  065 

•RutUnd  Herald  . (M)  13,395  .055  055 

tSt.  Johnsbury  Caledonian 

Record  . (E)  5,031  .03  .025 

•A.  B.  C.  Publishers'  Statement,  Oct.  1,  1930. 

TGovemment  Statement.  Oct.  1.  1930. 

(B)  Combination  rate  Daily  Journal  and  Eve.  Bulletin. 


NEW  ENGLA 

$216,0 

WORTH  OF  M 
ARTiCLE5 1 


According  to  a  statement  published  in  Connecticut  Industries,. 
December,  1930,  issue,  the  Bureau  of  Foreign  and  Domestic 
Commerce,  New  England,  announces  in  a  preliminary  report 
— that  the  six  New  England  states’  import  totals  of  manufac¬ 
tured  products  were  approximately  $2i8,o(K),ooo  for  1930. 

Which  means — in  much  plainer  terms — that  New  England  in  a 
poor  business  year,  bought  this  huge  amount  of  goods,  etc., 
from  manufacturers  and  merchandisers  OUTSIDE  its  borders. 
Many  millions  of  this  sum  represent  the  value  of  standard  trade 
marked  articles  which  are  nationally  advertised.  1930  profits 
accruing  from  these  nationally  advertised  NECESSITIES  and 
LUXURIES  imported  into  New  England,  will  figure  promi¬ 
nently  in  the  successful  advertiser’s  sales  record  for  1930. 

Which  is  no  idle  statement.  The  New  England  territory  results 

. .  are  pleasant  reading  to  outside  merchandisers  specializing  in 

almost  every  line  patronized  by  the  more  than  8,000,000  people 
comprising  the  unsurpassed  New  England  consumers’  market. 

This  compact  territory  has  the  largest  ratio  of  urban  population  in  the  country,  and  is  noted  for  its  wel¬ 
come  reception  of  NEW  brands.  “Getting  into  New  England”  by  means  of  an  advertising  campaign  in 
the  papers  listed  here — is  a  long-established  and  most  effective  “first-aid”  toward  “getting  out  of  the  red” 
on  that  NEW  brand  struggling  for  a  sales  footing  nationally. 

Having  the  proper  appeal  and  merit,  that  new  brand  “will  go” — if  properly  handled.  Make  it  “go”  in 
|93i — by  beginning  with  New  England.  Any  desired  information  will  be  furnished  by  return  mail  as  to 
ocal  or  other  conditions,  on  communication  with  these  New  England  newspapers. 
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HUNCHES 


One  Dollar  unll  be  paid 
for  each  idea  pitblislted. 
Send  clipping  for  payment. 


HERE’S  a  new  angle  on  the  “hard 
times”  story.  If  you  publish  in 
a  fairly  large  city,  see  how  many  fra¬ 
ternity  badges  the  pawn  shops  liave  on 
hand. — U.  S.  V. 


Kirkjrtille  (Mo.)  Daily  Express 
carried  a  series  of  stories  of  the  town’s 
foreign  born  citizens.  The  articles  gave 
highlights  on  the  reasons  for  leaving 
their  own  country,  their  troubles  in  be¬ 
coming  adjusted  to  American  life,  and 
their  opinions  of  business  in  this  coun¬ 
try. — R.  L.  Speer. 


IVorcestcr  (Mass.)  Ez'cning  Gaaette 
uses  early  in  each  month  an  article  on 
the  position  of  the  stars  in  the  heavens, 
written  by  a  professor  of  astronomy  in 
a  local  educational  institution. — L.  D. 
Chamberlain. 


Some  of  your  factories  or  other  big 
payroll  firms  probably  have  had  some 
uncalled  for  pay-checks  lying  in  their 
vaults  for  years.  A  story  on  these  back 
pay  items,  most  of  them  calling  for  a 
day  or  two  in  wages,  would  be  particu¬ 
larly  interesting  in  view  of  the  present 
move  to  get  all  idle  money  into  circu¬ 
lation. — Wes  W.  Dunlap: 


Ashc7^llc  (X.C)  Cifhen  obtained  a 
series  on  unemployment  taken  from  a 
human  interest  point  of  view.  A  mem¬ 
ber  of  the  staff  accompanied  the  com¬ 
mandant  of  the  local  Salvation  Army 
post  on  an  incognito  hitch-hike  trip  from 
Asheville.  N.  C.,  to  Knoxville,  Tenn. 
The  subsequent  stories  described  events 
of  the  trip. — J.  B.  H. 


Under  the  head  “Relief  in  Brief,”  the 
Pittslntrgh  Press  summarizes  the  day’s 
news  of  the  local  employment  situation, 
indexing  the  stories  on  front  or  inside 
pages.  The  summarized  notes  tell  at  a 
glance  the  constructive  developments  of 
the  dav  to  increase  employment  and  pay¬ 
rolls.— W’.  \^^  D. 


Birmingham  News  ran  some  interest¬ 
ing  stories  about  its  oldest  readers.  They 
were  located  by  offering  prizes  of  $7.50. 
$.5  and  $2.50  in  gold  to  its  first,  second 
and  third  oldest  subscribers  respectively. 
Statements  of  those  submitting  claims 
were  checked  against  the  old  subscrip¬ 
tion  lists. — G.  H.  W. 


To  test  its  readers’  knowledge  of  the 
city,  the  Cleveland  Press  prints  daily  a 
veiled  description  of  some  street,  asking 
readers  to  identify  it.  The  correct  .solu¬ 
tion  is  printed  the  next  day.  A  typical 
description ;  “One  street  in  greater  Cleve¬ 
land  is  named  after  that  accompaniment 
of  winter  which  the  city  has  had  an 
abundance  of  in  the  last  few  days.’’  The 
answer  is  Snow  road. — N.  W.  Q. 


Gerrymandering  (formation  of  voting 
districts  designed  to  disfranchise  a  ma¬ 
jority  or  give  it  a  disproportionate  share 
of  power)  will  take  place  in  most  of  the 
stales  when  the  new  congressional  re- 
aoportionment  becomes  a  law  March  4 
and  state  legislatures  take  up  the  prob¬ 
lem.  Local  politicians  should  be  able  to 
outline  what  redistricting  plans  are  being 
made  in  your  state. — W.  C.  S. 


Both  newspapers  in  Van  N'uys,  Cal., 
the  Nni'S  and  the  Tribune  are  carrying 
a  box  on  page  one  of  each  issue  cap¬ 
tioned  "Pay  on  the  Tenth.”  The  box 
is  a  plea  to  all  people  in  town  to  pay 
their  bills  promptly  on  the  10th  in  order 
to  keep  money  moving. — H.  G.  L. 


SYDNEY  LINKED  TO  U.  S. 
IN  RADIO  INTERVIEW 


Vast  Network  Used  by  Hearst  News¬ 
papers  to  Broadcast  Wilkins’ 
Talk  With  Australian 
Reporters 

Australia  was  brought  within  earshot 
of  the  eastern  United  States  for  a  news¬ 
paper  interview  on  Sunday,  Jan.  25, 
when  two  representatives  of  Sydney 
newspapers,  in  Australia,  questioned  Sir 
Hubert  Wilkins,  in  Schenectady,  N.  Y., 
on  plans  for  his  proposed  submarine 
exploration  of  the  North  Foie. 

The  world’s  record  reixjrting  feat  was 
accomplished  by  the  General  Electric 
company  radio  stations,  WGY  and 
W2XAF,  and  a  network  of  the  .Amal¬ 
gamated  Wireless  Australasia,  Ltd., 
through  an  arrangement  made  by  tbe 
Hearst  Newspapers’  Radio  Service. 

The  broadcast  was  made  available  to 
the  entire  radio  listening  w'orld  through 
a  vast  network.  The  program,  l)egun  at 
7  ;30  a.  m.,  in  Schenectady,  was  heard 
at  10 :30  p.  m.,  the  same  day  in  Austra¬ 
lia. 

Clark  Kinnaird,  eastern  director  of 
Hearst  Radio  Service,  introduced  Sir 
Hubert  Wilkins  and  Robert  L.  Ripley 
to  the  world  radio  audience.,  Sir  Hubert 
talked  for  several  minutes  with  H. 
Campl)ell  Jones,  editor  of  the  .S'ydney 
.'fun,  first  about  wartime  France  and 
then  about  the  proposed  polar  expedi¬ 
tion. 

After  Ripley  told  the  Australians 
many  odd  facts  al>out  their  own  country 
Sir  Hubert  replied  to  a  battery  of  ([ues- 
tions  fired  by  his  war-time  associate. 
Fred  Cutlack,  war  correspondent  and 
writer  for  the  .Sydney  Telegraph. 

“How  are  things  in  Australia?”  Sir 
Hubert  asked  him. 

“Pretty  dry  here  now,  Wilk,”  Cutlack 
answered.  ‘‘\\’c  have  had  no  rain  for 
some  time.  The  temperature  is  98  and 
we  have  just  been  surf  bathing.”  (At 
Schenectady  it  was  four  below  zero.) 

Sir  Hul)ert  revealed  to  Cutlack  his 
plans  for  a  broadcast  from  the  North 
Pole  by  means  of  special  short  wa\c 
equipment  which  he  will  take  with  him. 
Wilkins  will  determine  the  feasibility  of 
e.stablishing  a  permanent  radio  station 
near  the  pole  for  weather  forecast  work 
and  use  in  international  communications. 


INDIANA  GROUP  ELECTS 


Walter  H.  Crim  New  President  of 
Weekly  Press  Association 

{Special  to  Editor  &  Pi'bi.isher) 

Ixni.AN.spouis.  Jan.  26. — Walter  H. 
Crim,  editor  of  the  .Salem  (Ind.)  Re¬ 
publican-Leader  was  elected  president  of 
the  Indiana  Weekly  Press  .Association 
at  the  close  of  the  annual  winter  meet¬ 
ing  here  late  Jan.  24.  He  succeeds  E.  C. 
Gorrell,  editor,  ll'inainac  Pulaski  County 
Democrat. 

Peter  Ilolzer  of  Osgood  was  elected 
vice-president ;  C.  E.  Van  Valer  of 
Bloomington,  secretary ;  Harry  W. 
Thompson.  Vincennes,  treasurer  and 
Paul  L.  Feltus,  Bloomington,  publicity 
director. 


CITY  HONORS  EDITOR 

Walter  B.  Wilson,  joint  editor  with 
Tom  Perkins  of  the  ^fcKinnev  (Tex.) 
Courier-Gazette,  a  daily,  has  been  voted 
the  most  useful  citizen  of  his  city.  Wil¬ 
son  is  credited  with  being,  besides  a 
newsiianerman.  president  of  the  school 
board.  Red  Cross  official  and  contribu¬ 
tor,  civic  worker  and  unselfish  publicist. 


THACKREY  GENERAL  MANAGER 

T.  O.  Thackrey.  former  Scripps- 
Howard  executive,  who  recently  became 
editor  of  the  .Shanahai  Evening  Po.et 
and  Mercury,  has  been  made  general 
manager  of  that  paper. 


Families  most  in  need  do  not  ask  for 
aid — through  pride — is  the  conviction  of 
relief  agencies  which  report  that  appli¬ 
cations  for  help  come  largely  from  year- 
after-year  regulars.  Maybe  there’s  a 
similar  situation  in  your  communitv. — 
W.  F.  B. 


OCCUPIES  NEW  BUILDING 

The  Kirk.ndlle  (Mo.)  Daily  Express 
and  News  has  moved  into  a  new  modem 
building.  E.  E.  Swain,  formerly  with 
the  St.  Louis  Globe-Dehnocrat  and  Post- 
Dispatch.  is  publisher. 


Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published.  ^ 
Send  clipping  for  payment.  ^ 


'T'ALKING  movie  outfits  for  home  use, 
with  the  sound  track  on  the  film,  are 
now  being  delivered  to  dealers ;  some 
photographic  store  in  your  city  should  be 
ready  to  advertise  them. — L.G.M. 


In  your  town  there  is  probably  one 
shoe  repairer  who  specializes  in  shoes 
for  cripples.  The  Marshfield  (Wis.) 
Neti’s- Herald  carried  one  advertisement 
a  week  for  a  local  cobbler  stressing  this 
branch  of  shoe  repairing.  The  cobbler 
developed  a  big  business  from  all  over 
the  state  and  the  paper  developed  a  good 
steady  advertiser. — R.L.S. 


Compare  the  classified  columns  of  your 
IiajK-r  with  those  of  an  issue  of  the  same 
date,  several  years  back,  when  local 
prosperity  was  at  its  height.  The  differ¬ 
ence  in  situations  wanted,  help  wanted, 
and  for  rent  advertisements  will  make 
an  interesting  feature. — E.H. 


Attention  of  readers  was  directed  to 
the  classified  rental  copy  in  the  Los  An¬ 
geles  (Cal.)  Examiner  recently  by 
means  of  a  quarter-page  display  adver¬ 
tisement  that  listed  the  names  and  ad¬ 
dresses  of  more  than  50  apartment  houses 
carrying  classified  advertisements  in  the 
newspaper.  The  display,  captioned  “For 
Your  Convenience,”  explained  that  “we 
are  listing  some  choice  apartments,  offer¬ 
ing  the  best  in  comfort,  refinement  and 
service  at  mixlerate  rentals.  If  you  are 
planning  to  move,  the  following  list  will 
help  you  locate  just  what  you  want.”  At¬ 
tention  was  called  to  the  rental  clas^iti- 
cations. — H.  J.  A. 


Automobile  dealers  who  have  repair 
shops  can  be  lined  up  to  co-operate  in  an 
appeal  to  have  cars  repaired  now  before 
tlie  spring  rush  and  also  to  help  relieve 
unemployment.  They  send  for  and  de¬ 
liver  stored  cars  at  no  extra  charge.  A 
discount  on  labor  charges  on  all  accounts 
paid  by  end  of  February  may  lie  allowed 
if  desired. — W.  J.  Coyle. 


,A  home  builder.s’  page  is  published 
weekiv  by  the  Mobile  Register  on  which 
are  published  advertisements  of  the  vari¬ 
ous  building  concerns  which  supply  lum¬ 
ber,  plumbing,  paint,  tile,  etc.  .Articles 
are  published  on  this  page  relating  to  the 
building  and  furnishing  of  a  home — 
K.  H.  W. 


The  Montgomery  (.Ala.)  Advertiser 
conducted  a  fashion  and  beauty  show  in 
which  various  business  houses  had  aspir¬ 
ants  entered  for  the  title  of  beauty  queen. 
The  stores  advertised  their  entrants 
freely  and  obtained  considerable  publicity 
at  the  show  which  was  held  at  a  theater. 
The  new.spaper  profited  by  the  extra 
advertising  linage  from  the  merchants. — 
G.  H.  W. 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  Bll 
important  posts  in  the  de 
partment. 

Address  the  Secretary 
Treasurer  please,  Mr.  Clar 
ence  Eyster,  care  Star 
Building,  Peoria.  Ill. 


AUTHORIZE  CHICAGO 
WIRELESS  STATION 


New  Link  In  Co-Operative  Sub. 
sidiary  of  Group  of  Leadiai 
Dailie*  Will  Be  Known  as 
WRDC 


Authorization  to  complete  the  Chicago 
link  of  Press  Wireless,  Inc.,  co-operative 
radio  subsidiary  of  a  group  of  leading 
newspapers,  has  been  received  from 
Washington,  D.  C.,  the  Chicago  D(uly 
News  has  announced.  The  Chicago 
station  will  bear  the  call  letters  WRDC 
and  will  use  the  continental  frequencies 
4735,  4925,  4965,  4995  and  ,5305  kilo¬ 
cycles,  with  ten  kilowatts  power  and  un¬ 
modulated  continuous  wave  emission. 

Station  WRDC  will  communicate  with 
other  units  of  the  netw'ork  at  Boston, 
Philadelphia,  New  York,  .Miami,  Detroit' 
Cleveland,  Memphis,  New  Orleans^ 
.Atlanta,  Minneapolis,  Kansas  Cityi 
Dallas,  Denver,  Salt  Lake  City,  Seattle! 
San  F'rancisco  and  Los  Angeles.  Press 
traffic  must  be  handled  for  the  .American 
press  as  a  whole  under  the  public  service 
requirement  imposed  by  the  commission. 


ZABRISKIE  RESIGNS 

Altoona  Man  to  Direct  Own  Paper _ 

Succeeded  by  J.  D.  Stevens 

Harry  B.  Zabriskie,  advertising  man¬ 
ager,  Altoona  (Pa.)  Tribune,  has  re¬ 
signed  to  become  publisher  of  the  Gray- 
son-Carroll  Gazette,  weekly  newspaper 
published  at  Galax,  Va.,  and  recently 
purchased  by  him.  He  will  be  succeeded 
as  advertising  manager  by  J.  Denny 
Stevens,  classified  manager  and  recently 
with  the  display  department. 

B.  1.  Levine  has  been  appointed  circu¬ 
lation  manager  of  the  Tribune,  succeed¬ 
ing  Ray  E.  Dillon  who  is  now  handling 
the  circulation  duties  of  several  other 
publications  issued  from  the  newspaper 
and  job  printing  plants  of  the  Times- 
Tribune  Company. 


Only  10  other  cities  *  have  a  newipapa 
with  as  large  a  circulation  as  The 

Des  Moines 
Register  and  Tribune 

Over  240,000  Daily 


•  New  York,  Boston,  Chicago,  Detroit, 
land,  Philadelphia,  Baltimore,  Kansas  City. 
Pittsburgh,  St.  Louis  and  Des  Moises. 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Burean  of 
Sigma  Delta  Chi,  an  organi**- 
tion  of  college  trained  ae^- 
paper,  magaaine  and  advertiiini 
men,  wants  to  help  you  fod  hia 
The  Bureau  puta  you  in  toocn 
with  experienced,  energetic  men 
—it  saves  you  time  by  recom¬ 
mending  only  those  who  m*** 
your  requirements. 

If  you  expect  a  vacancy,  ple«** 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Av*. 
Chicago,  BL 


NO  CHARGE  TO 
EMPLOYERS 
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PENNSYLVANIA —Towering  Giant 
of  Manufactnring  and  Industry  -  • 


The  Keystone  State  is  first  in  output  of  thirty-three  major 
manufactured  and  mined  products,  according  to  a  list  com¬ 
piled  by  the  Annual  Directory  of  Pennsylvania.  No  wonder 
Father  Penn’s  Commonwealth  bulks  so  large  in  the  nation’s 
manufacturing  and  industrial  field! 

These  products  include  iron  and  steel,  of  which  the  state 
produces  nearly  half  of  that  used  by  the  entire  country — 
almost  all  the  anthracite  coal  mined  in  the  U.  S. — one- 
fourth  of  the  cement  made  in  America — the  largest  pro¬ 
duction  of  rayon,  and  woolen  and  worsted  yarns — and 
many  other  staple  articles  in  world-wide  daily  use. 

These  products  issue  from  Pennsylvania  in  a  never-ending 
stream,  with  total  sales  running  into  billions  of  dollars 
yearly.  Their  preparation  and  ready  disposal  produce 
another  result — one  that  causes  Pennsylvania  to  come 
closer  than  any  other  commonwealth  to  achieving  what 
may  be  termed  “perpetual  prosperity.’’  Such  production 
supremacy  means  a  gigantic  body  of  well-to-do  workers, 
unsurpassed  as  a  class,  for  their  ability  to  BUY. 

The  amount  of  commodities  purchased  by  Pennsylvania  workers  has  created  the  great  SECOND 
MARKET  of  the  nation.  The  outlook  economically  in  all  sections  of  the  state  assures  its  con¬ 
tinuance  for  1931,  with  prospects  of  largely  increased  buying  over  1930 — in  many  lines  of  nation¬ 
ally  advertised  merchandise. 

The  SECOND  MARKET  places  its  main  dependence  for  guidance  in  its  needs — in  21  important 
Keystone  cities,  at  least — upon  the  Pennsylvania  newspapers  given  here.  Specialized  information 
on  local  or  other  conditions  promptly  will  be  furnished  on  application  to  their  offices. 
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Advertiaing  Agencies 

HUGE  SALES  INCREASE 


Agency  Executive  Tell*  Gorton-Pew 
Advertieing  Story 

A  detailed  statement  of  the  advertis¬ 
ing  policies  by  which  the  Gorton-Pew 
Fisheries  Company,  Ltd.,  of  Gloucester, 
Mass.,  increased  its  sales  1,500  per  cent  in 
nine  years  was  made  by  H.  B.  Le- 
Quatte,  president  of  Churchill-Hall, 
Inc.,  speaking  to  the  Six-Point  League 
at  the  .\dvertising  Club  of  New  York, 
Jan.  22.  The  company’s  advertising  in¬ 
vestment  was  increased  at  the  same  rate, 
he  said,  illustrating  his  point  with 
charts. 

NewspajH.*rs  have  l>een  the  principal 
medium  used  during  the  period,  al¬ 
though  the  company  had  used  magazines 
before.  Mr.  Le(^atte  analyzed  the 
reasons  which  made  him  decide  that 
newspapers  were  the  logical  choice  in 
this  case. 

Grigsby  Succeeds  Grunow 

Reorganization  of  the  official  staffs 
of  the  Grigsby-Grunow  Company  and  its 
affiliate.  Majestic  Household  I'tilities 
Corp( (ration,  involving  the  withdrawal 
of  \V.  C.  Grunow  from  the  presidency 
of  the  two  concerns  has  lieen  announced. 
B.  J.  Grigsby,  chairman  of  the  boards 
of  lK>th  companies,  was  elected  to  the 
positions  vacated  by  Mr.  Grunow. 

Rose  Joins  Buchen 

Howard  \V.  Rose  has  joined  the  staff 
of  the  Buchcn  Company,  Chicago,  as  a 
space  buyer.  He  was  formerly  with  the 
McGraw-Hill  Publishing  Company.  R. 
H.  Irvine,  former  space  buyer  for  Bu¬ 
chen  is  now  in  the  Chicago  office  of  Na¬ 
tion's  Business. 


Cosmetic  Account  To  Hirshon 

Scandia  Jourde  Corporation  of  Paris 
and  New  York  has  placed  its  advertising 
account  with  the  Arthur  Hirshon  Com¬ 
pany,  Inc.,  New  York.  Magazines  and 
class  newspapers  will  be  used  to  feature 
the  Scandia  Jourde  line  of  lieauty  prepa¬ 
rations. 


Restaurant  Group  Names  Phelps 

The  board  of  directors  of  the  National 
Restaurant  Association  has  retained 
George  Harrison  Phelps.  Inc.,  of  Detroit, 
to  conduct  an  educational  program  among 
members  of  the  association  and  restau¬ 
rant  suppliers  as  a  basis  for  a  national 
cooperative  advertising  campaign. 


Klauber  and  Boice  Promoted 

Edward  Klauber  and  Hugh  K.  Boice 
have  been  promoted  to  vice-presidencies 
by  the  Columbia  Broadcasting  System,  it 
it  announced  by  William  S.  Paley,  presi¬ 
dent.  Mr.  Boice  will  be  in  charge  of 
sales.  Both  were  with  the  advertising 
agency  of  Lennen  &  Mitchell,  Inc.,  un¬ 
til  last  year. 


Veth  Join*  Bronx  Daily 

Joseph  J.  Veth,  who  was  with  the 
media  and  plan  department  of  the  Erick¬ 
son  Company,  now  McCann-Erickson, 
Inc.,  has  joined  the  national  advertising 
staff  of  the  Bronx  Honif  News,  New 
York. 


Tracluon  Company  Appoint* 

The  Track.son  Company,  Milwaukee, 
has  appointed  Dyer-Enzinger  Company. 
Inc.,  New  York,  Chicago,  and  Milwau¬ 
kee.  to  direct  its  advertising  during  1931. 
The  firm  manufactures  full-crawlers  and 
tractor  equipment. 


To  AdrertUe  **Na*aIet*'' 

Nasalets,  Inc.,  New  York,  manufac¬ 
turer  of  a  new  cold  specific  called  Nasa¬ 
lets  has  appointed  Street  &  Finney  as 
its  advertising  counsel.  Newspaper  copy 
will  be  used  extensively. 


Vance  Production  Manager 

Robert  F.  Vance  has  been  made  pro¬ 
duction  manager  of  the  Homer  McKee 
advertising  agency.  Chicago.  He  form¬ 
erly  was  production  manager  of  Mont¬ 
gomery  Ward  &  Co.’s  retail  stores. 


AMONG  THE  COPY  CHIEFS 
- By  C.  P.  McDonald— 


C.  M.  Morley 


1^  ETCHUM,  MacLeod  &  Grove.  Inc., 
a  prominent  Pittsburgh  advertising 
agency,  like  many  another  agency,  has 
no  copy  chief.  Under  the  supervision 


of  agency  executives,  the  account  men 
plan  campaigns,  prepare  copy,  and  handle 
contracts  with  clients. 

In  point  of  seniority  in  service,  how¬ 
ever,  C.  M.  Morley  wears  the  bay-leaves. 
He  has  carried  on  for  seven  years  with 
K.,  M.  &  G.,  and  now  is  responsible  for 
the  campaigns  of  the  National  Fire¬ 
proofing  Corporation  of  Pittsburgh  and 
the  National  Radiator  Corporation  of 
Johnstown,  Pa. 

Instead  of  serving  an  apprenticeship 
in  the  newspaper  field,  Morley  studied 
electrical  engineering,  being  graduated 
from  the  University  of  Wisconsin  in 
1921,  after  his  education  had  been  in¬ 
terrupted  for  two  years  by  the  World 
War. 

The  succeeding  two  years  he  spent 
in  the  publicity  department  of  the  West- 
inghousc  Electric  &  Manufacturing  Com¬ 
pany,  and  it  was  while  holding  down 
this  job  that  he  gained  a  grasp  of  the 
intricate  ramifications  of  advertising. 

Morley  has  several  hobbies,  but  the 
one  given  precedence  is  that  of  taking 
and  projecting  amateur  motion  pictures. 
“No  visitor  to  my  home,”  he  smilingly 
admits,  “is  immune  from  an  impromptu 
moticiii  picture  show.” 

The  likeness  which  heads  this  column 
is  a  copy  of  an  original  charcoal  portrait 
done  by  A.  E.  Kramer,  former  cartoon¬ 
ist  on  the  Xnv  York  World. 


Named  Art  Director 

Henry  H.  Hochl)erg  has  been  ap¬ 
pointed  art  director  of  Aaron  S.  Bloom, 
Boston  agency. 


AD-VENTURES 

By  ROBERT  S.  MANN- 


SH-H !  Members  of  the  jury  picked 
to  determine  the  Harvard  Adver¬ 
tising  Awards  were  meeting  at  Harvard 
the  last  half  of  this  week.  An  unusually 
large  number  of  exhibits  awaited  their 
attention  when  they  began  their  session 
on  Thursday.  The  awards  are  to  be 
announced  in  February. 

*  *  * 

A  ND  s|)eaking  of  Harvard  awards. 

listen  to  this  from  Cyrus  H.  K. 
Curtis,  who  won  the  gold  medal  from 
Harvard  last  year  for  distinguished 
service  to  advertising :  “My  company, 
which  spent  $1,000,000  last  year  for  ad¬ 
vertising,  plans  to  spend  $2,000,000  this 
year.  In  a  period  of  depression  we  must 
run  as  fast  as  we  can  to  stay  where 
we  are.” 

*  »  * 


EPORTS  of  Mr.  Curtis’  comment, 
made  at  Miami  Beach,  Fla.,  took 
added  weight  from  publication  on  the 
same  day  of  another  full-page  news- 
pajier  advertisement  for  the  Saturday 
livening  Post — i)art  of  that  magazine 
campaign  in  newspaper  space  which 
may  reach  a  million  dollars  by  itself. 
Excerpt  from  the  S.  E.  P.  copy :  "Some¬ 
body  is  going  to  ride  the  business  up- 
curve  sure  to  spring  from  these  past 
months  of  manufacturing  shortages,  ac¬ 
cumulating  savings,  shrinking  install¬ 
ment  paper.  You  can  be  one  of  the 
somebodies,  yes- — ^but  it’ll  take  ginxl 
goods,  good  selling,  good  advertising  to 
enjoy  the  privilege.” 

*  *  * 


^IGARETTE  advertisers,  huge  users 
of  newspaper  space,  didn’t  have  to 
wait  for  1931  to  “ride  a  business  up- 
curve.”  Liggett  &  Myers,  makers  of 
Chesterfields,  declared  an  extra  dividend 
of  $1  a  share  this  week,  having  done 
the  same  a  year  ago.  Net  income  for 
the  stockholders  was  $24,(X)2,315  for 
1930,  compared  with  ^2,017,128  for 
1929. 


A  MERICAN  TOBACCO  COMPANY, 
whose  Lucky  Strike  is  being  cur¬ 
rently  advertised  by  acres  of  bare  backs 
being  “mellowed”  o«i  bathing  beaches, 
also  declared  an  extra  dividend  of  $1 
a  share  this  week,  equivalent  to  a  $2 
extra  on  the  number  of  shares  exist¬ 
ing  before  the  two-for-one  split  last 
July.  Regular  dividends  on  the  new 
stock  are  at  the  rate  of  $5  a  year,  equal 
to  a  25  per  cent  advance  over  the  old 
rate.  And  this  in  addition  to  a  $4  extra 
on  the  old  stock  last  summer. 


Unofficially  the  company’s  earnings  for 
1930  were  put  at  not  less  than  $42,000,- 
000,  although  final  figures  are  not  com¬ 
pleted.  Earnings  for  1929  were  reported 
as  $30,182,^9,  and  for  1928  were  $25.- 
016,799.  No  wonder  it  is  still  increas¬ 
ing  its  advertising  investments. 

*  *  * 

^  J.  REYNOLDS  Tobacco  Com- 
pany,  whose  ace  is  the  Camel  cig¬ 
arette,  recently  reported  net  income 
for  1930,  after  all  charges  and  Fe<leral 
taxes,  of  $24,256,665,  compared  with 
$32,210,521  for  1929.  These  earnings 
.set  a  new  record,  as  did  distribution  of 
$.10,000,000  in  dividends  at  the  rate  oi 
$3  a  share.  The  rate  in  1929  was  $2.55. 

*  «  * 

^LD  GOLD,  newcomer  in  the  “big 
four,”  is  not  yet  paying  dividends 
to  the  Lorillard  stockholders,  every  ef¬ 
fort  going  to  establish  it  as  a  money 
maker  at  present.  Its  current  advertis¬ 
ing  is  based  on  stunts  by  Robert  L.  Rip¬ 
ley,  cartoonist  and  freak  hunter.  .\s 
part  of  its  effort  to  make  its  copy  in¬ 
teresting,  Ripley  is  expected  to  start  an¬ 
other  trip  around*  the  world  soon. 
Variety,  theatrical  journal,  reports  that 
he  will  receive  $75,000  and  expenses  in 
return  for  one  freak  a  week  which  may 
be  exploited  in  the  Old  Gold  copy. 

*  *  * 

CHEVROLET  Motor  Company  used 
6,700  daily  and  weekly  newspapers  to 
announce  its  1931  models  last  November, 
according  to  R.  K.  White,  advertising 
manager.  This  was  the  largest  list  ever 
used  by  the  company.  Another  aggres¬ 
sive  advertising  campaign  with  news¬ 
papers  its  main  reliance,  will  be  carried 
on  in  1931,  he  says.  “The  only  way  to 
make  had  business  good  and  good  busi¬ 
ness  better,  is  to  make  an  abnormal  ef¬ 
fort.”  savs  Mr.  White. 

♦  *  ♦ 

FORD’S  recent  announcement  of  price 
cuts,  incidentally,  went  out  by  wire, 
for  delivery  to  the  newspapers  at  the 
last  minute,  as  is  not  uncommon  with 
such  Ford  announcements.  The  tele¬ 
grams  specified  in  detail  not  only  the 
wording,  but  the  way  it  should  he  set 
and  spaced. 

*  *  * 

C,\MPBELL’S  Soups,  in  beginning  an 
orchestra  program  on  Monday  m('rn- 
ing.  Feb.  2.  over  WEAF  and  associate<i 
NBC  stations,  will  step  into  the  position 
of  the  largest  radio  advertiser  of  a  sin¬ 
gle  food  product,  according  to  its  agency, 
the  F.  Wallis  .Armstrong  Company  of 
Philadelphia. 


Circulati 


o  n 


LOYALTY  LEAGUE  A  SUC^J 

Employe*  of  Cleveland  New*  Jei, 
Month’*  Sub*cription  Drive 

A  loyalty  League  subscription  drn^l 
in  which  all  employes  solicited  subsedfl 
tions  regardless  of  the  (lei)artmeati  aS 
which  they  worked  regularly,  netted 
Cleveland  News  2,300  new  six  moo^H 
subscriptions  in  one  week.  The  dr^^ 
was  to  run  from  Jan.  1  to  Jan.  31. 

The  entire  staff  of  the  News,  exclj^l 
sive  of  the  circulation  department,  wS" 
divided  into  five  teams  and  worked  afwl 
office  hours  and  Sundays  selling  ^ 
scriptions  by  telephone  and  personal  ^ 

B.  C.  .\nderson- Smith,  manager  of  ai 
motive  advertising,  started  the 
and  was  chairman  of  the  League.  — 
five  groups  were  composed  of  the  -“m 
torial,  business  and  advertising  dep 
ments  with  the  mechanical  staff  divi^ 
into  two  teams,  one  for  comporiJL 
stereotype  and  engraving  and  the  seca«H 
for  pressroom,  mailing  and  mainSJj^ 
nance  men. 

Five  grand  prizes  were  established  fo, 
the  leader  in  each  group  and  five  add* 
tional  prizes  were  given  weekly  to  tl 
group  leaders.  Barney  Goldstein,  an  a 
vertising  artist,  set  the  record  with  1 
subscribers  in  one  week-end.  There  we 
7.5(1  employes  working  in  the  league. 


Carrier*  Get  Free  Breakfa*t* 

On  their  way  to  pick  up  their  paperfB 
early  Sunday  nKjrning,  carriers  of  AshejH 
ville.  N.  C..  drop  in  at  the  Y.  M.  C 
for  some  free  coffee  and  other  stinniliwM 
ing  food.  The  breakfasts  were  starlelH 
three  years  ago  by  A.  E.  WheelJM 
prominent  broker,  and  have  increased  iuH 
popularity  since,  with  many  merchanH 
donating  the  food  required.  The 
and  the  Times  cooperate  with  th^H 


Weeklie*  Adopt  Audit  Plan 

Seventeen  members  of  the  Virgini(| 
Press  .Association  have  signed  up  for  i 
circulation  audit  bureau,  and  a  meeting 
of  the  members  will  be  held  Feb.  1  a, 
Murphy’s  Hotel,  Richmond,  at  whid| 
time  details  of  the  plan  will  be  court 
pleted.  .All  publishers  of  weekly  newip' 
papers  in  the  state  have  been  asked  % 

attend.  - 

Helping  Needy  School  Childraa 
The  116  carriers  of  the  Decatur  (ID.) 
Daily  Ke7’iexv  are  donating  10  cents  i 
week  for  five  weeks  to  the  local  Parent 
Teachers’  Association,  the  money  to 
applied  on  the  free  milk  and  hot  luncl 
fund  of  the  Decatur  public  schools.  Tta 
Review  is  donating  the  same  amount  Kf 
the  total  donated  by  the  boys.  ; 


Won  Trip  To  Coast  S 

Miss  Robertah  D.  C.  RobiniljM 
winner  of  the  Harrisburg  (Pa.) 
graph’s  recent  .50-word  movie  revi^^l 
contest  is  doing  temporary  reporton^H 
service  on  her  trip  to  California,  whiqn 
was  the  first  prize. 

Recovered  From  Illne**  n 

Thomas  Dowling,  circulation  direeWCW 
Neiv  York  Telegram,  went  to  I.akewooJH 
N.  J.  this  week  for  a  week’s  rest  aftt^B 
an  attack  of  influenza.  Mr.  1  fowling 
ill  for  about  three  weeks.  He  is  e*:M 
pected  back  at  his  desk  next  week.  S 


Saved  Children  From  Fir*  H 

Roy  Haskell,  newspaper  lyy  .j{B 

Everett  Square.  Boston,  proved  M 

a  hero  last  week,  when  he  assistw^^B 
carrying  out  three  children  from  a  buaM 
ing  house  in  his  neighborhood.  H 


Johnson  In  San  Jose 

Herbert  S.  Johnson,  formerly 
tion  manager  of  the  Greensboro  (N-^ 
Record,  has  been  appointed  circul^ 
manager  of  the  Sait  Jose  (Cal.)  ^ 
ning  .V<’TC'.'r. 

Offer*  $100  For  Slog** 

The  Pasadena  (Cal.)  Post  is 
$100  to  the  subscriber 
most  appropriate  slogan  for  this  P*^ 
to  adopt. 


